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CHAPTER I 
INTRODUCTION 
Statement of the Problem 
The purpose of this study was to determine the extent 
of consumer protection provided for Canadians by government 
and private agencies, and.to compile the findings of the 
study into a report that would be a useful source of 
reference material for use in consumer education classes 
in Canadian secondary schools and colleges,. and for indi-
vidual consumers seeking to learn the extent of protection 
afforded them. · 
Analysis of the Problem 
The subordinate problems which evolved in the develop ... 
ment of the major problem were as follows: 
1. To determine the laws which have been passed by 
the Federal and Provincial governments to provide 
protection for the Canadian consumer. 
2. To determine the efforts which private organiza ... 
tions have made to provide protection for the 
Canadian consumer. 
3. To determine the extent of the writing which has 
already been done in the field of Canadian 
consumer protection. 
4. To determine which of the materials obtained would 
be useful to students and teachers of courses in 
consumer education or allied subjects in Canadian 
secondary schools and colleges, and to individual 
consumers. 
l 
5. To determine how the materials obtained could be 
organized into an effective source of instruc-
tional or reference material that could be used 
by teachers and students of consumer education 
or allied subjects in Canadian secondary schools 
and colleges, and by individual consumers. 
Justification of the Problem 
This study will be a valuable source of reference 
material for instructors of classes in commercial and 
general business subjects, and Canadian economics, in 
secondary schools and colleges throughout Canada. It will 
also provide valuable information for individual consumers 
seeking to learn the protection provided for them by their 
Federal and Provincial governments and by private organi-
zations which operate on a national scale. 
The need for the study has been expressed by the 
Canadian Association of Consumers, which is a voluntary 
service organization operating on a national scale. The 
organization was started some five years ago. A letter 
from the Executive Secretary, dated February 3, 1953, 
advised the writer that so far the organization had not had 
time, money, or staff to co~lect and arrange such informa-
tion. Moreover, letters~eleven leading publishing houses 
in Canada revealed that very few books dealing primarily 
with Canadian economy are at present on the market, and of 
these only one deals even indirectly with consumer education. 
• 
In an effort to keep pace with Canadian expansion in 
general, Canadian education has forged ahead during the 
post~war years so that it now reaches nearly every child 
in the country. Evidence of this expansion can be seen in 
the large number of new, modern, well-equipped schools that 
are providing high school and trade.courses for many 
thousands of boys and.girls in rural areas as well as in 
the more populous centres. Since only a small proportion 
of these boys and girls will go on for further ~ducation, 
the high schools are confronted with the problem of educa-ting 
them for living in a complex, restless world. These boys 
and girls should be taught how to get the most value for 
their money investment, how to enjoy an improved standard 
of living, and where to turn for help and protection. At 
the present time,very little of this information is available 
beyond the doors of household science classes, where only a 
very small portion of the students are reached. 
Delimitation of the Problem 
This study of the protection provided for the Canadian 
comsumer includes that which is provided through legislation 
and publications of the various departments of the federal 
government, by the governments of the ten provinces, and by 
private organizations operating on a national scale .. 
~ ·~ 
The information has been compiled for use as instruc-
tional or reference material in high school or college 
courses in any part of Canada.. It also provides a compre-· 
hensive source of reference II1a.ter1a.ls ·available to all 
Canadians, as well as certain specific materials of interest 
only to those in certain parts of the country. 
The information may be used by teachers of courses in 
consumer education or of any allied subject; and by students 
for outside reading .and reports. It has been compiled to 
teach individuals to spend wisely, to maintain a high 
standard of living, and to understand better the protection 
afforded in. their own area of the country as compared with 
that afforded in other parts of.Cana.da. 
The writer has attempted to desaribe in some detail 
the most important legislation, publications, and services 
provided by the Federal government, by tt~.e governments.of 
each of the ten provinces, and by private organizations, 
' 
for the protection of the ·Canadian consumer. Other specific 
sou.rces have been .named where further information may be 
obtained by interested students, ·teachers, and individual 
consumers. 
The writer would a~so like to point out that these 
groups, both public and private, are most anxious to place 
these materials at the disposal of students and consumers 
for the general improvement of the Canadian standard of 
living. 
5 
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Definition of Terms 
Consumer protection: Any or all forces or influences that 
help to shield consumers, as individuals or as a 
group, from exploitation; this is accomplished in the 
main through action of governmental agencies, action 
of independent agencies {such as Consumers' UnionJ 
Consumers' Research, American Home Economics Associa-
tion, American Association of University Women), 
action of private agencies (such as Better Business 
Bureaus), the information made available by accurate 
labeling or branding of merchandise according to 
government standards, the standards and inspections of 
trade association,,the results of full and free compe .... 
tition,and increased ability of the consumer to 
protect himself as a result of education, understanding, 
and consumer action.l · 
Organization of the Study 
Chapter I includes the statement and nature of the · 
problem, and its justification and delimitation. Chapter II 
gives the background of the study, describing some of the 
work already done in this field, and the growth of the 
Canadian consumer movement. Chapter III describes the 
methods by which the writer obtained the findings contained 
in the study, and Chapter IV describes these findings in 
detail. This Chapter outlines the most important protecs 
tive services of the Federal government, the governments 
of the ten provinces, andmany private organizations which 
operate on a national scale. Chapter V c9ntains a summary 
of the findings and recommendations regarding further work 
in this field of consumer protection. 
laood, Garter V., Ed., Dictionary of Education, McGraw-Hill 
Company, Inc., NewYork,-1945, P• 95. 
.· 
CHAPTER II 
BACKGROUND OF STUDY 
Consumer protective measures have been in force in 
Canada for many years •. CANADA'S HEALTH & WELFARE SUPPLEMENT! 
13 states: 
Seventy-five years ago--on May 26, 1874 .... -the 
first statute to prevent the adulteration of food, 
drink and drugs was passed by the Canadian parliament 
and became effective the following January 1. As a 
result of this pioneering legislation Canadian 
housewives arid consumers generally have been able 
in increasing measure to buy with confidence~­
confident that the foods they purchase are pure, 
that the drugs they buy are safe, that high standards: 
are guarded by eternal vigilance. It was not ever 
thus • • ~ over the years it was discovered that the 
moral sense of manufacturer and trader functioned 
more regularly when supported by,law. The necessity 
for such support· may be judged from .figures in the 
first report made under the 1874 statute-~of the 
food and drug samples examined 51.5 per cent were 
adulterated. Today the figure is less than 2 p~r 
cent. · ·· 
By 1920 changing conditions called for new 
legislation. The old Adulteration Act was replaced 
by the basic legislation of today, the Food and Drugs 
Act administered, together with the Proprietary or 
Patent Medicine Act, by the Food and Drug Directorate 
of the Department of National Health and Welfare. 
Canada is also a pioneer in the field of grading of 
products. According to Grace Leslie Duggan, as quoted in a 
REPORT ON NUTRITION AND THE PRODUCTION AND DISTRIBUTION OF 
FOOD: 
Canada was the first country to have special 
legislation for canned foods and is unique in this 
respect. It is the Meat and Canned Foods Act of 1907 
1canad~'s·Health & Welfare Supplement !l, Ottawa, Depart-
ment of National Health & Welfare, p. 3.;: .. 
with its later amendments which constitutes the legis-
lative1basis of the present regulations covering canned 
foods. . 
Continuing, this report further states:2 
Standards were adopted in 1918, after four years 
of close study of conditions in the industry (canned · 
foods),. in Canada. The Department {of Agriculture) had 
the benefit of consultation with and criticism by the 
highest food authorities in Canada and the United 
States. These standards were given two years of prac-
tical demonstration in over 40 factories in Canada and 
were accepted by 95 per cent of the industry. Canned 
foods are graded on the basis of-uniformity, of maturity, 
colour, and size, on workmanship and general conditions. 
The Government does not say what grade shall be 
packed but_it does insist, however, that all products 
must be sound, wholesome, and in every way :fit for 
human food. It must be manufactured under sanitary 
·conditions and labelled to show the quality as defined 
in regulations as Fancy Quality, Choice Quality, 
Standard Quality or Sub-Standard Quality. 
In discussing Canada's mandatory grade policy in a 
recent article, Patricia K~ Norsworthy3 states: 
The grade labelling of food in Canada has been in 
effect for a good many years •.•• Various Acts of 
Parliament from 1884 gn gradually laid down the specifi-
cations concerning.identi£ication of source, distribution 
of products, .and information concerning weight and 
quality grade. The Department of Agriculture works in 
close co-ordination with the industry in administering 
these laws. 
Continuing in the same articl~ she later states: 
Thus Canada has built a system of standards which 
are mandatory for some products in all cases and for 
others in certain places and under certain conditions. 
lnuggan, Grace Leslie, as quoted in ! Report £a Nutrition 
and the Production and Distribution of Food, Ottawa, Department 
or-National Health and Welfare, 1946, p~. 
2pc:rry, F. ~., c:s q:'-oted in A Report 2a Nutrition and ~ 
Product~on and D~str~but~on of ~' p. 98. · 
3Norsworthy, Patricia K., nsome Effects of Grade Labelling,n· 
The Business Quarterly, School of Business Administration,1 University of Western Ontario, London, Vol. XVII, No. 2, ~ummer, 
1952, p. 117. 
The Dominion Government has assumed responsibility for 
these regulations and has enjoyed noticeable co-operation 
from the industries involved. 
With regard to the effect of this grading program on 
the Canadian consume~Miss Norsworthy bas this to say:l 
The consumer reaps many benefits from the grading 
program, which provides intelligent price comparisons 
in light ·or quantity and quality, quality suited to need, 
aid in-purchasing goods in closed_packages, protection 
to health, tests for truthful advertising, and a narrower 
and simpler choice among the numerous and varying brands 
which today exceed:·; the needs of consumers. Grading 
helps the consumer buy by specification, cuts returns, 
saves time, eliminates lengthy decisions regarding . 
quality so he can choose regarding style, etc., and 
facilita~es telephone and mail order buying and self 
service·.~-
In support of this mandatory grade labelling policy,Miss 
Norsworthy says:2 
Compulsory grade labelling is a field in which 
Canadian policy is notably at variance with that of the 
United States •••• However, conditions which differ-
entiate the two American neighbors are sufficient to 
merit this divergency of opinion. 
The Canadian economy itself provides a different 
environment in which grade labelling ma¥ function. Over 
two-thirds of Canada's national income depends upon her 
production of primary goods, which are chiefly staples 
;~d usually standardized, and Canadian quality markings 
have had to uphold their .fine reputation in the export 
market, for the latter is indeed important to Canadian 
business and hence to the Canadian consumer.· Standardi-
zation has been a by-word in the market and was quickly 
accepted at the consumer level. Also each type of 
product is gro\in in fewer regions than in the United 
States, and perhaps fewer varieties need to be accounted 
for in drawing up standards, which are therefore less 
confusing. 
Producers are smaller, and they do not advertise 
as extensively as American firms., because of smaller 
budgets and lack of appropriate media. • • • 
Thirdly, the population is_smaller and, although 
more scattered, more easily and quickly educated. • • • 
lrbid, p. 122. 
2~, P• 127. 
r;~ Cl 6' 
. , 
Some standardization processes and administration 
are of local concern. Thus provincial and state 
bodies are responsible for much grading legislation 
and enforcement, and integration of such programs is 
easier in Canada, with only ten provinces, than in the 
United States. Lastly, and of great significance, is 
the fact that Canadian lobbyists are somewhat less 
numerous and powerful than those in Washington. 
The administration of this grading system is described 
thus:l 
Administration of the grading system is the 
responsibility of the Dominion Department of Agricul-
ture and is outlined under the appropriate acts. 
Individual canners are responsible for the accurate 
grading and labelling of their own packs and the.spirit 
of mutual confidence and co-operation in which the 
Canadian canners and the Dominion Government approach 
regulation problems is commendable. 
Processors apply for a certificate of registration 
which is given after inspection, and the Minister of 
Agriculture issues a numbered permit which must appear 
on each package marketed by the producer. Labels must 
dJe approved before use. All articles coming under the jurisdiction of the Acts are subject to i~spection 
during the whole process of preparation, packing·and 
shipment. Sample grades are tested, and if there is 
any question regarding the accuracy of the label, 
goods are marked ttHeld'' until a recheck is made in 
Ottawa •••• Articles-not conforming to the require-
ments are forfeited to the Crown. 
In concluding her report Miss Norsworthy states:2 
The advantages of Canada's system of grade labelling 
are self-evident, but its success continues to hinge 
upon the honest and intelligent use of quality grade 
marks on the part of the Canadian people. The program 
can help to .ensure for us the continuance of the 'standard 
of living we now enjoy. 
To improve the lot of the average consumer, the Canadian 
government has established a number of agencies, among the 
libid, P• 126 •. 
2ll2.M., P• 128 • 
JO 
most important of which are the consumer section of the 
Department of Agriculture, and the Division of Nutrition 
of the Department of National Health and Welfare •. 
In the sovernment report on nutrition,previously 
referred to,there is the following statement regarding the 
Consumer Section:l 
The Consumer Service, Administrative Division, 
Marketing Service, carries on a program with con-
sumers to encourage the1use of foods produced in this 
country and to ·give information on buying foods. In 
connection with the latter, stress is placed on the 
regulations concerning the manufacture and sale of 
food products under the Acts administered by the 
Department. 
A special supplement of CANADA'S HEAL~H & WELFARE2 has 
this to say about the origin of the Division of Nutrition: 
In 1941, under 'the old federal Department of 
Pensions and National Health, the office of Nutrition 
Services was created. In 1945, under the newly-formed 
Department of National Health and Welfare, this became 
the Nutrition Division, whose activities include research, 
group.feeding, .education, and reference work •••• The 
Division is aided 'in its work by the Canadian Council 
on Nutrition, a body of nutrition experts drawn from 
government departments, universities, and professional 
organizations, which meet annually to advise and assist 
the department., 
The functions of the Division are described in the 
report on: nutrition published by the department in 1946 as 
follows: 
The primary function of this division is to aid in 
the improvement of the national health of Canadians by 
all means which will improve their nutritional status. 
lA Report on Nutrition, etc., 22·~·' P• 116. 
2ttNutritiontt Canada's Health & Welfare Special. Supplement, 
Number 10, page 8. ' 
10 
This general function is carried out by vari'ous 
procedures, including the following: 
(a) The provision of informat.ion relating to 
nutrition; 
{b) The interpretation of nutritional knowledge 
from a medical, physiological and public health view-
point as related to the Canadian people; 
{c) The survey of health conditions from a 
nutritional standpoint; 
{q) The measurement of progress in improving 
nutritional status. 
The department is.assisted by the Canadian Council 
on Nutrition which was established in its present form 
in December, 1942, by Order in Council P. C. 11114. 
This Council meets at least once a year and has several 
committees meeting more frequently. It is so constituted 
as to secure unity of policy and direction in the work 
of groups associated with nutrition, including scientists, 
economists, representatives of each provincial depart-
ment of public health, etc. The duties of the council 
are: 
(a) To consider, and make recommendations upon, 
matters relating to nutrition referred to it; 
(b) To conside17and1make recommendations upon; all aspects of nutrition. · 
While several of our Canadian universities have facilities 
for research in nutrition, their activities have been limited 
by lack of funds for the development of graduate schools in 
this field. Very little financial assistance-has been avail~ 
able to graduate students. According to the departmental 
Report on Nutrition,the following projects have been carried 
out: 
In the Household Science Department, University of 
Toronto, a study was made in 193o on the ttUalcium Con-
tent of Canadian Vegetables.n This study-was extended 
lA Report on-Nutrition, etc. 2£• £ii., P• 117. 
J'h 
in 1942 with the financial assistance of a fellowship 
made available by the Swift Foundation. Recently work 
has been done on the Vitamin C content of Canadian 
vegetables. 
A &wift Fello~rship given to the University of 
Manitoba resulted in a study on the JtThiamine Content 
of Pork." 
In 1938 considerable work was done at the University 
of Alberta on vitamin C in a variety of foods •. 
- The University of British Columbia has done some 
work in the field of food analysis, but the results 
have not been reported. · 
Both the Chemistry and the Nutrition Departments 
of Macdonald College, McGill, have contributed exten-
sively to Canadian nutrition information. . 
Acadia University in Nova Scotia has also reported 
some. analysis of local fruits and vegetables. 
Of the private agencies engaged in Consumer service, 
education, and protection, the work of the Canadian Associ-
• 
ation of Consumers is the most far-reaching. The national 
president of the Association has this to say about its 
efforts and accomplishments;l 
The -work the Canadian As so cia tion of Consumers 
has done and is qoing is not spectacular. Educational 
work rarely is. However, its progress in the five years 
of its existence may be measured by the extent to which 
government and industry alike are now accepting GAG as 
the official representative of Canadian consumers, and 
turning to it to.ascertain consumer opinion, and 
through it channeling information concerning many aspects 
of the complex price and supply program. Through CAC 
the consumer movement is firmly established in Canada. 
12 
lwalton, Dorothy L., 11Progress in Consumer Representation," 
The Business Quarterly, School of Business Administration, 
university of Western Ontario, London, Vol. XVII, Winter, 1953, 
page 259. 
Jj 
Some aspects of consumer protection in Canada are old 
and well establisheq, while others are struggling for want 
of funds and for public acceptance. However, these and the 
following pages of this study give evidence of the fact that 
Canadians are well protected by both government and private 
agencies. 
13 
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CHAPTER III 
PROCEDURES 
In order to accomplish the aims of this study, and to 
make the findings sufficiently complete to be of practical 
use to teachers, students, and Canadian consumers, it was 
necessary to obtain information from Federal and Provincial 
government departments, from private organizations~ from 
publishers, arid from Departments of Graduate Study in the 
leading Canadian Universities. The following procedures 
were used: 
1.. A letter (see schedule A attached) was sent to the · 
following Federal government departments in order to obtain 
copies of legislation, regulations and publications affording 
protection to Canadian consumers: 
Department of Agriculture - Economics Division 
Dairy Products Division 
Marketing Service 
Department of Finance 
Department of·Fisheries 
Department of National · 
Health & Welfare 
Department of Trade and 
Commerce 
- Inspection and Consumer Service 
Marketing and Economic Service 
~ Food & Drugs Division 
Marketing and Economic Service 
Nutrition Division 
- Standards Division 
2. A letter (see schedule B attached) w:as sent to·the 
Queen's Printer of each of the ten provinces, requesting lists 
of legislation and departmental publications which would 
provide information of interest to the consumer. 
3. A letter (see schedule C attached) was sent to the 
following private organizations requesting information about 
the service:s and publications of the organizations which 
provide protection or educational information for the 
Canadian consumer; 
Better Business Bureau of Montreal, Inc. 
The Canadian Association of Consumers 
The Canadian Credit Men's Trust Association 
The C~adian Medical Association 
The Canadian Standards Association 
Underwriters' Laboratories of Canada 
4. A ietter (see schedule D attached) was sent to each 
of the following publishing houses in Canada, requesting a 
current list of books on Canadian economics being published 
by them, including, in particular, any books of direct 
interest in the field of consumer education: 
J. M~ Dent & Sons {Canada) Ltd. 
W. J. Gage & Company, Limited 
The Macmillan Company (Canada) Limited 
Messrs. McClelland & Stewart 
McGraw-Hill Company of Canada Limited 
Thomas Nelson & Son~ {Canada) Limited 
Oxford University Press 
Sir Isaac Pitman & Sons (Canada) Limited 
The Ryerson Press 
Jb 
.. , ~ 
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John C. Winston Company Limited 
University of Toronto Press 
5. A letter (see schedule E attached) was sent to the 
Librarian of each of the following leading Canadian Universi-
-. 
ties in order to determine what work had previously been 
done on the graduate level in the field of consumer protec-
tion in Ganada: 
Dalhousie University, Halifax, Nova Scotia 
McGill University, Montreal, Quebec 
Queen's University,. Kingston, Ontario 
University of Alberta, Ediilori.ton, Alberta 
University of British Columbia, Vancouver, British Columbia 
University of Manitoba, Winnipeg, Manitoba 
University of Saskatchewan, Saskatoon, Saskatchewan 
University of Toronto, Toronto, Ontario 
University of Western Ontario, London, Ontario 
6. The materials received from the Federal government 
departments were carefully studied and interpreted. The 
writer attempted to pick out the salient points wherever 
possible, and to classify the information in order to 
facilitate reference by a reader wishing to have more 
detailed facts than those contained in this study. 
7. The legislation of the provincial governments was 
studied and compiled in order to enable the reader to compare 
the protection provided in a certain field in his particular 
province with that provided in the same field in the other 
provinces,. 
8. The aims and purposes of the private organizations 
operating on a national scale were carefully studied to 
detennine the extent of the protection which they provided 
for the Canadian consumer. The writer has endeavored to 
describe the work of each organization in sufficient detail 
to give the reader an accurate picture of the services 
rendered by such organization, and to make the reader aware 
of any publications of the organization through which more 
·detailed information can be obtained •. 
In compiling the information contained in t.he following 
chapter the writer has tried to keep in mind the three 
groups-~teachers, students, and consumers--which the study 
is intended to benefit. Due to the.extremely broad scope of 
the subject, it has not been possible to describe some of the 
legislation and publications of government departments, and 
activities of private organizations, in as great detail as 
the reader may desire. However, the sources of further 
information are given. Since these materials have been 
designed to give protection, many of them are available to 
individuals free of charge, and others for only a nominal 
charge. 
•• 
CHAPTER IV 
HOW THE CANADIAN CONSUMER IS PROTECTED 
( 
Section 1 - Legal Services 
Every individual is confronted at one time or another 
with the business ofmaking a contract. For this.reason 
every consumer and would-be consumer should be made aware 
of his rights and liabilities as a party to a contract. 
In his text, SUMMARY OF CANADIAN COMMERCIAL LAW, Angerl 
sets out the following essential elements of a contract: 
(1) Mutual Agreement-~which is evidenced by an offer made 
by one party being accepted by another. Once an 
offer is accepted the person must carry out the 
terms of his acceptance, or the Courts may force 
him to complete the contract. The offer must 
be definite; the acceptance must be unconditional, 
must be communicated to the offeror in the manner 
and within the time required by the offer. The. 
offer and acceptance together should contain the 
terms of the contract. 
(2) Capacity of parties--which means that the law does not 
consider everyone ~apable of entering into con-
tracts because of lack of experience, good Judg-
ment, or lack of knowledge of the requirements 
of a contract. Those persons considered legally 
incapable, either wholly or partly, of binding 
themselves by contract. are: infants or minors, 
except for necessaries or beneficial contracts 
for apprenticeship or services; mentally incom-
petent persons; intoxicated persons; and Indians. 
Other classes have but limited capacity to contract; 
namely, corporations and enemy aliens• 
lAnger, W. H. and Anger, H. D., Summary 2.f Canadian 
Commercial ~' Toronto, Sir Isaac Pitman & Sons, {Canada) 
Ltd., 1947, P• 11 ff. 
(3) 
(4) 
{5) 
In connection with infant~ it should be noted 
that in Quebec they are partly freed from the 
disability of minority; i£ engaged in business 
they are considered to be of full age for all 
acts relating to such business; or, they may be 
emancipated by order of a court or by marriage. 
Legal consideration--which means each party must get 
something of value from the contract. However, 
when a contract is made under seal, the law 
presumes that consideration exists or the parties 
would not have contracted in such solemn fo~. 
Lawful object--which means if the purpose of the contract 
· is not legal it is not valid .or enforceable by 
either party. 
Genuine intention ... -whi_ch means the mutual agreement 
expressed in the offer and acceptance must be real 
and genuine. Both parties must have entered into 
the contract of their own free will, without force, 
fraud_, misrepresentation, etc. 
Contracts may be either verbal or written. Howeve~, the 
Statute of Frauds which was originally passed in England in 
1677 requires certain contracts to be in writing to make 
them binding. With a few changes, this statute has been 
adopted by every province in Canada. Under section 4 of this 
Act the following contracts are required to be in writing:l 
(1) 
(2) 
{3) 
(4) 
All contracts which are not to be or.cannot be 
completed within one year from their date; 
All contracts for the sale of +and or for any 
interest in land; · 
All contracts by which an_executor or administrator 
of an estate agrees to be personally respoasible 
for debts or damages due by the estate; 
All contracts made in consideration of marriage; 
that is, to do something if a certain marriage takes 
place; 
(5) All contracts by which one person agrees to be 
responsible £or the debt or de;f'ault o£ another; 
(6) All contracts, in Ontario and Alberta, to pay a 
commission to a real estate agent •. 
If, however, any such contract is partly performed, it will 
be binding upon the other party in spite of the lack o£ 
writing. 
Section 17 of the Aet has been incorporated in the Sale 
o£ Goods Act and provides as follows: 1 
All contracts for the sale o£ goods to the value o£ $40 or more to be binding must be in writing unless: 
(a) the price is wholly or partly paid at the time 
of sale; ·or 
(b) the goods are wholly or partly accepted and 
received. 
In case one party breaks the contract the other party is 
{10: exonerated from further performance; 
(2) allowed to sue for damages; 
(3) allowed to recover the value of anything done4 2 
In some cases where a contract is broken, the injured 
party may sue for specific performance--that is performance 
according to the terms of the contract. Such performance 
would not be ordered where damages would be sufficient 
remedy or where the Court cannot supervise the obeying of its 
orders. It will be granted in respect of contracts for sale 
of land, for the sale of chattels which are of a unique or 
.peculiar value, for the sale of shares in a company, or £or. 
patents.3 
1 Ibid, 1?• 42. 
2Ibid, p. 60. 
3Ibid _, P• 61. 
---· -
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Further detailed information on special types of con-
tracts, negotiable_instruments, real property, mortgages, 
leases, sale of goods, and other points of law are set out 
in detail in this text. 
Proper legal protection can now be obtained by any 
individual, regardless of financial circumstances, through 
legal aid committees in each province, and in many of the 
larger towns and cities. Since this service is provided 
by the Bar Associations, which are the professional organiza-
tions of lawyers in each province, and which are private 
organizations, this service will be dealt with in a later 
section of this Chapter under private organizations. 
Section 2 - Fedet'al Government Protection · 
The findings reported in this section are the result 
of a careful study of considerable legislation and many 
regulations enacted by the Federal government of Canada. 
They reveal that many of these laws and·regulations have 
been established for the purpose of protecting the average 
Canadian consumer and improving his standard of living. · 
Canadian Department of Agriculture 
During the 1920's this department greatly expanded 
its activities in experimental and scientific research. 
In marketing, the inspection and grading of farm products 
was increased. Grading for domestic sale, including sales 
to consumers, was added to services that had previously 
been confined mainly to export. As a result of this increased 
activity, there are now several Acts under the direct adminis-
tration of the department, which provide essential serv'ices 
to Canadian consumers. 
Meat and Canned Foods.~, R.s.c. 1927, Chapter 77. 
This Act makes compulsory the inspection of all animals 
intended for slaughter in any establishment where food is 
intended for export (which in this Act means export out of 
Canada, or out of any province to any other province) or are 
stored £or export. The regulations governing such inspection 
were passed in 1949 by Order in Council P.C. 588. 
--
1-
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According to section 9 of this Ac~ animals owned by 
farmers and .slaughtered by them on their own premises are 
not subject to inspection unless such carcasses are intended 
for export. 
Section 11 states that carcasses to be prepared for 
food by means of. canning, packing, or packaging are subject 
to inspection during the whole course of preparation and 
packing. According to section 16, sub-section (2), all 
such packages are to be marked with 
(a} initials of the Christian names, the full surname 
and the address, or,. in the case of a firm or cor-
poration, the firm or corporate name and address, 
of the packer, or of the first dealer obtaining 
them direct from the packer • • • and such dealer 
shall, upon the request of an Inspector appointed 
urtder this Act, disclose the name of the packer 
of such article; 
{b) a true and correct description of the contents of 
the package. 
The Act also provides that all fish and shellfish shall 
.be subject to similar inspection. The regulations for this 
inspection are contained in Order.in Council P. c. 5701, 
dated November 8, 1949. 
Section 18 of the Act requires that all cans containing 
fish or fish products are to b~ labelled in much the same 
way with regard to identification of the packer or dealer. 
The description of the contents shall contain more particu-
lars, including the vernacular name and the minimum weight 
in avoirdupois of the dry meat in the can. 
Furthermore, by section 26, all cans of fish or shell-
fish imported into Canada shall be similarily labelled. 
e 
Section 28 requires that all fruit or vegetables, or 
their products, or any food or food products used in the 
establishments where these products are prepared for export, 
shall be sound, wholesome £ood. 
According to section 2~ inspection and close supervision 
of the sanitary conditions shall be maintained at all times. 
The regulations governing the inspection of such products 
are contained in Order in Council P. G. 2491, passed on 
June 3, 1948. These regulations govern the registration of 
food processing establishments, the purity of food used 
therein, the use of preservatives, the labelling of all 
containers as to ·contents and size of container. Complete 
tables of size are set forth, and grades and standards for 
every Canadian canned or frozen fruit or'vegetable, or 
product thereof, are tabled in detail. 
Regulations concerning the inspection of condensed, 
evaporated and dried milk are contained in Order in Council 
P. c. 5652, dated December 15, 1948. These regulations 
list eleven different sanitary requirements for such 
processing plants. The regulations also require that 
definite information and markings appear on containers and 
packages. All labels are t6,be submitted to the Department 
. ' 
for approval. The standards of quality for milk and milk 
products are established by the Depart~ent of National Health 
and Welfare. 
The Live Stock and Live Stock Products Act, S.C. 19.39, 
Gliapter 47. - ~ 
Under section 13 of Part I of. this Ac~ ~rovision is made 
whereby the manner in. which stockyards and packers' yards may 
be constructed, equipped, maintained and operatede Every 
stockyard and packers' yard shall be subject to inspection 
at all times by inspectors appointed under this Act. 
In section 17 provision is made whereby the proprietor 
of a stockyard shall have authority to prescribe terms and 
conditions under whic~ any person or dealer may transact 
business on his premises. Further, by sectio~ 21, all rules 
and regulations proposed to be adopted on a stockyard must 
be submitted to the Minister of Agriculture and approved by 
him before they can have effect. 
Part II of this Act provides for regulations with respect 
to live stock or live stock pr?ducts produced within or imported 
into Canada, including the following: 
(a) prescribing standards of quality and grades; 
(b) respecting inspection, grading, packing, packaging, 
labelling, branding and marking; 
(c) respecting the shipping and transporting of any 
live stock or live stock product from one province 
to another,or to a point outside Canada; 
(d) prescribing the quality, quantity, grade or class 
that may be exported, and the quality, grade or 
class thay may be imported; 
(e) providing for the establishing-of a service for the 
marketing of live stock on a basis of carcass 
gradesc9 
(f} .requirii1g any p~rson exporting any live stock or 
live stock product to obtain a license; 
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{g) requiring any person engaged in the grading of any 
live stock or live stock product to obtain a 
certificate; 
(P:) prescribing the grades o:f eggs that may be broken 
or dried in an egg-drying plante . 
To expedite the enforcement o:f Part II o:f this Act 
regulations have been passed respecting the grading o:f live 
stock products,_including;the following: 
Order in Council P. c. 868, passed March 2, 1948, contains 
regulations ttRespecting the Grading and Branding ·o:r Bee:f.tt 
In these regulations are set out and carefully defined the 
prescribed grades :for beef, as :follows: 
Grade A--Choice Red Brand - The brand to include the 
letter ttAtt and the word ttChoice" in 
red ink; . 
Grade B·-Good Blue Brand - The- brand to include the 
letter "B" and the word ttGood" in blue 
indelible ... ink; 
Grade 0--Commercial = The·brand to include the letter 
ucu and the word "Com' 11' in brown ink; 
Grade D--Glass 1 - The brand to include the letter "D" 
Class 2 and the word "Utili tytt. in brown ink; 
Class 3 
Grade M~-Manufacturing - For the most part not suitable 
:for sale as carcasses; 
Grade S--Stags and Bulls. 
Furthermore, only beef that has been g·r~ded and stamped 
by an inspector while in carcasses or sides may be branded 
:for consumer tradee This brand :for beef is to be in the 
form o:f a ribbon mark, approximately one inch wide, with the 
grade letter and the grade name alternating and recurring. 
Order in Council P. c. 4297, issued September 29, 1948, 
· contains regulations nRespecting the Export of Dairy Cattle." 
This order provides for the export of all dairy cattle before 
export. 
Order in Council P. c. 4856, issued October 11 1 19501 
contains regul.ations nRespecting the Grading of Veal Carcasses." 
This order provides and fully describes the following grades 
.for veal: 
Grade !~-Choice -
Grade B--Good 
Carcasses shall have excellent conforma-
tion, finish,and quality, With fairly 
large deposits of interior fats which 
should be white, creamy white, or tinged 
with pink; the flesh shall be firm and 
fine grained, and may range from a light 
gray to a reddish brown colour; the bones 
shall be soft and reddish. · 
Carcasses shail have good conformation, 
finish,and quality; and shall have 
mdderate deposits of interior fat, which 
shall be creamy white. The flesh to be 
moderately firm and fine grained and the 
. colour may range from a pinkish brown 
to a pale red. The bones shall be 
moderately soft. and red. 
Grade C--Commercial - Carcasses shall have fair conforma ... 
tion, finish~ and quality with very small 
patches of fat and,larger bones. 
Grade D--Utility - Carcasses shall have poor conformation, 
finish, and quality; with little or 
no interior fat; flesh may be coarse 
and moist, and the bones large. 
Grade M--Manufacturing - Extremely poor, with little or no 
fat,and coarse, watery flesh. 
Order in Council P. c. 5329, issued December ,30 1 1947 1 
provides regulations nRespecting the Grading and Exporting of 
Bacon.n In this Order the prescribed grades for bacon are 
27. 
given as follows: 
I. Wiltshire Sides 
{1) Grade A (2) Grade B 
·28 
Fat selectionsl{leanest) 1 2(lean) and 3(prime) are 
applicable to both Grade A and Grade B Wiltshire Sides. A 
table is included in the regulations setting out the maximum 
fat measurements £or these grades and selections. 
II. Cuts 
{1) 
f~~ (4) {5) (6) 
Grade A 
Hams and Gammons 
MiddleS 
Rib backs 
Fore-ends 
Other cuts 
.Tables for fat measurements are included for each class. 
Order in Council P. C. 4932, issued December 3, 1947, 
provides regulations ttRespecting the Grading of Lamb and Mutton 
Carcasses.tt These regulations define in detail the following · 
grades for lamb carcasses: 
Grade A--Choice - Carcasses having excellent conformation, 
finish, and quality, being relatively 
short and compact, with short, . plump leg~ 
broad thick backs, thick full loins, 
ribs, and chucks, and short plump necks; 
loins, ribs, legs, and shoulders well 
covered,but not excessively fat; 
Grade B--Good - Carcasses having good conformation, 
finish, and quality; well proportioned 
and reasonably plump; loins, ribs, legs, 
and shoulders moderately well covered, 
but not excessively fat; 
Grade 0--Comm.ereial - Carcasses having fair conformation, 
finish, and quality; som.ewhat rangy and 
angular in conformation, having at least 
a moderately light. fat covering, which 
may be unevenly distributed; m~y include 
over-finished carcasses; · 
__________________________ ................ ... 
Grade D--Utility = 
Grade E--Culls -
Carcasses having poor conformation, 
finish, and quality, but having at 
least some traces of exterior fat 
covering; may include excessively over-
finished carcasses; 
Carcasses lacking in finish, quality, 
and general conformation; carcasses 
having serious physical injury; carcasses 
having spear-grass infestation; or 
carcasses that are coarse and lacking 
in quality. 
All of these shall be carcasses up to approximately twelve 
months of age and shall be branded for the consumer with brands 
corresponding to those used on beef carcassesQ Each brand 
must bear the wora "lamb." 
These grades are to be subdivided into classes according 
to weight as follows: 
Class 1--not more than 46 poUnds 
Glass 2--more than 46 POUnds, not more than 51 pounds 
Class 3--more than 51 pounds, not more than 56 pounds 
Class 4-.;.more than 56 pounds 
The prescribed grades for mutton carcasses are as follows: 
Grade A ... -Garcasses having excellent conformation, finish, 
and quality, with short, plump legs, thick loins 
and ribs, fully fleshed shoulders, and thick 
breasts; a smooth, well distributed fat covering, 
.interior fats plentiful; all fats cream coloured 
and brittle, but not excessive or patchy; 
Grade B--Garcasses having good conformation, finish, and 
quality; well proportioned and reasonably plump, 
a fairly uniform fat covering, which may be 
slightly deficient or slightly excessive, bu~ 
not extremely fat or patchy; 
Grade a--Carcasses having fair conformation, .finish, and·· 
quality; may be comparatively narrow, lengthy, 
and angular; having some fat covering over the 
back,loins, and rump; 
Grade D--Carcasses having poor conformation, finish, 
and quality; may be comparatively narrow, 
lengthy, and angular; having some fat covering 
over the back, loins, and rump; 
Grade E-~oarcasses that are excessively over-fat; . 
Grade M--Oulls: Carcasses of extremely poor finish and 
quality, usually from old and emaciated ewes; 
bones prominent; .flesh coarse, flabby and watery; 
or carcasses having serious physical injury; 
Bucks-- Carca~ses of mature, male sheep. 
The grades A, B, 0, and D are to _be branded .for consumer 
choice with brands similar to those used on beef9 
Grades A, B, c, and D are also subdivided into classes 
according to weight as follows: 
Glass !--Carcasses weighing not more than 70 pounds 
Class 2--Garcasses weighing more than 70 pounds but not 
more than 85 pounds 
Glass .3--Carcasses weighing more than 85 pounds 
Grade E is subdivided into classes according to weight as 
follows: 
Class 1--Carcasses weighing Dot more than 100 pounds 
Glass 2--Carcasses weighing more than 100 pounds but 
not more than 125 pounds 
Class 3--Garcasses weighing more than 125 pounds 
The brand for lamb shall be in the form of a ribbon 
. . 
thre~~eighths of an inch wide, with the grade letter, the 
grade name,and the word LAMB recurring in succession. The 
brand for mutton shall be in the form of a ribbon approximately 
three~eighths of an inch wise, with the grade letter' and the 
. . . 
grade name alternating and recurring. These brands, together 
With the brand for beef, constitute the national brands for 
meats. 
... 
- '-- ,- = -:- .. .,..... .;! • --. 
Order in Council P. c. 5294, issued October 18, 19491 
provides ttRegulations respecting the Grading, Packing, and 
Marking o£ Eggs.u These regulations establish the following 
Canadian Standard Egg Grades: 
Compulsory 
Grade A--Large size--24 ounces per dozen or over 
Grade A--Medium size--21 ounces per dozen or over 
Grade B--21 ounces or over 
Grade C--No maximum or minimum weight 
Cracks 
Optional Grades 
Grade A.-Extra large size--27 ounces per dozen or over 
Grade A~-small size--18 ounces to 21 ounces per dozen 
Grade A~-Peewee size--less than 18 ounces per dozen 
Grade Al--Extra large size 
Grade Al--Large size--not less than 24 punces per dozen 
Grade Al--Medium size--not less than 21 ounces per dozen 
Grade Al--Small size--not less than 18 ounces per dozen 
All eggs bearing the grade designation ttAu shall comply with 
the following specific at ions.: 
(a) Quality-~Yolk outline indistinct; yolk round in 
shape and reasonably centred, showing no 
germ development or readily visible defects 
or abnormal conditions; air cell shall not 
exceed 3/16 inch in depth; floating air 
cells, blood spots and meat spots are not 
permitted. 
{b) Shell--Shall be unbroken and practically normal in 
shape; slightly ridged or round areas,or 
slightly misshapen shells are permitted, 
but definitely misshapen, heavily ridgedi 
or thin shells prohibited; the shell sha 1 
be clean, but may show stain spots, none of 
which shall exceed an area of l/8 x 1/16 · 
inches. 
All eggs ~earing the grade designation ttBu shall comply with 
the following specifications:: 
(a} Quality--Yolk outline may be visible; yolk may be 
moderately, but not definitely, oblong in 
shape; yolk position is not a determining 
factor for this grade provided the yolk 
·o--il1. 
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(b) 
floats freely within the egg when twirled; 
yolk may show definite spots or areas on 
its surface, but only slight indication 
of germ development; air cell shall not 
exceed 3/8 inches in depth,and floating 
air cells are permitted; blood spots and 
meat spots are not permitted. 
Shell--Shall be unbroken; may show definite ridges 
or rough spots, but no pronounced thin . 
spots; may show reasonably prominent stains 
or spots providing they do not seriously · 
detract from the appearance of the egg. 
·All eggs bearing the grade designation ncn shall comply with 
the following specifications; 
(a) Quality--Yolk outline may be distinctly visible, 
and the yolk definitely oblong in shape, 
but it shall not adhere to the shell mem-
brane nor shall the yolk membrane be 
broken; no maximum air cell size; moderate 
grass yolks, definitely pronounced germ 
spots, floating air cells, meat spots and 
blood spots shall not disqualify eggs for 
this grade. 
(b) Shell--Shall be unbroken, but may be irregular in 
construction, and may be dirty or stained. 
Grade Al eggs are to be graded, packed, and marked only 
by producers approved by the Department or by co-operative 
. . 
~ssociations authorized by the Department'to perform that 
function for approved producers, and only provided that 
certain standards of production are met. 
These regulations also describe the premises, equipment, 
and standards under which egg grading is to be carried on, 
and the standard packing materials which may be used for 
shipping. Tags or labels to be used on egg crates or boxes 
shall be at least three inches high and five inches long, 
and of the following colors: 
Grade A, Large--Red 
Grade A, Medium--Green 
Grade A, Small~-White 
Grade B--Blue 
Grade C--Yellow 
All cartons or cases containing eggs must be stamped 
clearly with the_ grade, _and egg~ sold in open containers in 
retail stores must have the grade stamped on a card immediately 
ab?ve or in front of the eggs, and in plain view. 
Part III of these regulations governs the inspection of 
all eggs for export or import. The government mark for con-
tainers of Canadian eggs shall be a design of a maple leaf 
with the words ucanadian. Poultry Products-~Government Inspected" 
and the inspection number and date of inspection., According 
to Part V, section 55: 
Eggs shall ~ot be offered or kept in possession for 
sale by a retailer unless they have been graded and the 
containers· thereof marked in accordance with the Canadian 
egg standards; and, if imported, the name of the country 
of origin. · 
Order in Council P. c. 5296, issued October 18, 1949, 
provides "Regulations with respect to Hog Carcass Grading. 11 
The standards for grading are as follows: 
Grade A--Class 1~-Weight, 140 to 170 pounds; minimum 
length 29 inches; maximum shoulder fat 
2 inches; maximum loin fat lt inches. 
Grade B-~Class 1~-Weight, 135 to 175 pounds; minimum 
lengtht 28 to 29 inches {according to 
weightJ; maximum shoulder fat, 2 to 
·2; inches; maximum loin fat, 1!-.to 2 
inches. 
Class 2.,..•Weight 125 pounds to 135 pounds; minimum 
length 27 inches; maximum shoulder fat 
2 inches; maximum loin fat li inches. 
Class 3-~Weight 175 to 185 pounds; minimum length 
3.0 inches; maximum shoulder fat 2~ inches; 
maximum loin fat 2~ inches. 
Grade 0-•Weight, 120 to 185 pounds; maximum shoulder fat 
2; to 3l inches; maximum loin fat 1! 
to 2!. inches. 
Grade D--Weight, 120 to 185 pounds; and-'under,::fi:nished, 
soft, rough, or oily carcasses of any 
weight. · 
Lights--Weight under 120 pounds. 
Heavies--Weight 185 to 195 poundso 
Extra Heavies ... -Weight over 195 pounds. 
Physical Injury--All weights. 
Ridglings--All weights. 
Stags--All weights. 
Sows--Class 1--All weights. 
Class 2--All weights. 
Rejected or condemn~d carcasses shall be graded in 
accordance with the above grades, and 
shall be shown on the grading certifi-
cate as rejected or condemned. 
Part !II of the Live Stock and Live Stock Products Act 
deals with poultry production. It provides for several 
regulations, the following of which are important for the 
purpose of this study: 
(a) prescribing the Dominion Poultry Improvement 
Programme for the improvement of poultry stock and 
the eradication of disease therein; 
,) •1 
{b) prescribing the standards and grades for chicks, 
poultry and hatcheries; 
(c) prescribing measures for sanitation in or about 
hatcheries; 
(4) prescribing measures for inspection, banding and 
marking of chicks and poultry; 
{e) prescribing the method of applying the pullorum 
test for pullorum disease, and the period during 
which it shall be deemed effective. 
Section 53 provides that .chicks shall not be shipped 
interprovincially except under the Dominion Hatchery Approval 
Policy •. 
For the better enforcement of these sections, Order in 
Council P. c. 5862, issued on December 17, 1948, was passed 
providing regulations lfRespeeting the Improvement of Poultry 
and the Production and Sale of Chicks.n These regulations 
set out in detail the Dominion Poultry Improvement Program, 
the purpose of which is to i-mprove poultry and eradicate 
disease in poultry .• 
In November, 1947, regulations were published under the 
provisions of the Live Stock and Live Stock Products Act', 
lfRespecting the Grading and Marking of Dressed and Eviscerated 
Poultry.n Part I of these regulations requires that no 
person shall sell or offer for sale dressed or eviscerated 
poultry unless such poultry was dressed by a producer c;>r 
registered processing station. 
Part III describes in detail the conditions that must 
prevail at registered processing stations with regard to 
equipment, heating, lighting, sanitation, and the general 
operation of the station. 
Part V describes the Canadian standards for dressed and 
eviscerated poultry, including the kinds, sub-kinds, and 
grades. In grading poultry the following factors shall be 
considered:· condition, conformation, flesh, fat, and dressing. 
The following grade names are provided: 
Grade Special {or Grade Special Milkfed in the case of 
· . ·chickens) 
Grade A {or Grade A Milkfed in the case of chickens) 
Grade B 
Grade C 
Grade D--fit for human consumption, but not able to 
qualify for any of the higher grades. 
In Part VI detailed regul~tions for packing poultry are 
set forth, including weights, type of boxes to be used, and 
the manner in which the birds are to be packed. 
According to Part VI~ all boxes containing poultry shall 
be correctly marked to show the number of birds in the boxt 
whether or not the birds are wing tagged, the net weight, the 
kind or sub-kind of the poultry, the grade, and whether or 
not the birds are eviscerated. There should also be the 
registry nUmber of the station where the poultry was packed. 
Upon the examination of at least 20 per centum of each kind, 
and· the examination of the contents of each package~ an 
inspector may place the government mark on the package. This 
mark shall include the Maple Leaf and the words "Canadian 
Poultry Products--Government Inspected" and th,e inspector's 
number. 
Furthermore, under the provisions of this Act, Order 
in Council P. c. 589 was passed on February 8, 1949, to 
provide regulations DRespecting the Packing, Grading, and 
Marking of Canned Poultry.u 
Section 4 of the regulations requires that poultry may 
be canned and marked only in a registered poultry canning 
station which must be specially equipped according to required 
specifications established by section 5. 
The factors detennining the grades for canned poultry 
are set forth in section 7, as follows: 
(l) quality of meat; 
(2) quality of liquid, broth and jelly; {3) flavor of meat or broth; {4) appearance of final pack. 
The grade designations for pre-cooked, canned poultry 
in jellied pack and solid pack shall be: 
Grade 1--Produced from poultry not lower in quality than 
Grade B as defined in the Canadian Standards 
for Dressed Poultry. Poultry having suffic-ient 
fat and flesh to qualify for the higher grades, 
but which have been disqualified because of 
tears, pin feathers, blisters or crooked breast 
bones. Such blisters and the skin surrounding 
such blisters must be removed before cooking. 
Grade 
In jellied pack the solid meat content of 
containers shali constitute not more than 55 
per centum and not less than 50 per centum by 
weight of the final pack; and in solid pack, . 
the solid meat content shall constitute not 
less than 75 per centum by weight of the final 
pack; the remaining space in each container 
shall be filled with-broth as herein prescribed. 
The broth 'used in Grade 1 pre-cooked, canned 
poultry shall be the liquid in which the poultry 
has been cooked. 
2-~Produced from poultry not lower in quality than 
Grade C as defined in the Canadian Standards 
for dressed poultry. Poultry· which does not 
qualify for Grade C because of extremely crooked 
keel bones, large tears, breast blisters, or 
discoloration from pin feathers may be used in 
the production of this grade. All breast blisters 
are to be removed before cooking. 
\ 
In jellied pack, the solid ~eat content shall 
constitute not more than 55per centum and not 
less than 50 per centum by weight of the final 
pack; arid in solid pack, the solid meat content 
shall constitute not less than 75 per centum by 
weight of the final pack. The remaining space 
in each container shall be filled with broth. 
The broth used in Grade 2 of pre-cooked, canned 
poultry shall be the liquid in which such poultry 
has been cooked. 
Labels shall completely cover the circumference of the 
container. One-third of the label shall be considered the 
main panel, and shall contain the following markings, as 
described in section 14 of the regulations: 
(a) the inspection legend, as required by the regula-
tions under the Meat and Canned Foods Act; 
(b) the name and address, or in the case of a fir.m or 
corporation, the firm or corporate name and address, 
of the packer or of the first dealer; 
(c) government standards of quality; 
(d) kinds of canned poultry, e.g., ttBoneless Chicken;" 
(e) Grade; 
{f) r.•solid" or "jellied" pack; 
(g) "Gelatine addedtt if that is the case; 
{h) net weight in ounces. 
Section 15 requires that the outer shipping box for these 
products must also bear most of these particulars. 
According to section 18, before canned poultry can be 
shipped for export or inter-provincial trad~these regulations 
must have been met in full, and such canned poultry must be 
inspected and certified by an inspector at the point of ship-
ment. 
Canada Dairy Products Act, s. c. 1951, Chapter 39. 
This Act was enacted to establish na~ional standards for 
dairy products and to regulate inter-provincial and inter-
national trade in dairy products. 
Part I of the Act, entitled "Standards,n provides for 
regulations establishing grades and 
(a) terms and conditions on which dairy products may 
be graded; 
(b) requiriilg that such products be produced in a 
registered establishment; 
{c) prescribing fees that may be charged for grading; · 
(d) prescribing specifications for packages in which 
products must be packed. 
Part II of the Act provides that no person shall, without 
written consent ~rom the Minister of Agriculture, export or 
ship from one province to another any dairy product that has 
. not been graded, packed, and marked in accordance with the 
regulations to be established under this Part. 
To provide for the carrying out and administration of 
this Act, the necessary regulations were passed by Order in 
Council P. c. 3461,· dated July 15, 1952. 
Division A ~f Part I of these regulations deals with 
creamery butter, for which the following grades and standards 
have been established: 
{a) Ganada First Grade-•butter that contains not more 
than l6:<"per cent water, not less than 80 per 
cent milk fat, and no fat other than that of 
milk, has a minimum total score of 92 points, 
with a minimum score of 39 points for flavor, 
and has the following characteristics: 
{i) it is clean with no objectionable 
flavor; · 
{ii) the texture is firm, close, and waxy; 
tiii) the moisture is well incorporated; 
(iv) the colour is true and even, and is 
of a desirable sfuade; 
~. 
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{v) the salt is all dissolved, and 
{vi) it is packed in clean new boxes which 
are neatly branded, cleanly lined, ~ 
solidly packed, and neatly finished. 
(b) · Canada Second Grade--butter that does not qual"ify 
for Canada First Grade, contains not more than 
16 per ~ent of water, not less than 80 per 
·cent milk fat, and no fat other than that o.f 
milk, has a minimum score of 37 for flavor, a 
minimum total score of 87, and may have the 
following characteristics: 
(i) it is slightly unclean, or unclean in 
flavor, or is slightly weedy, but has 
no pronounced weedy flavors, or is 
slightly stale, or stale, or slightly 
metallic, or metallic, or slightly 
tallowy, or tallowy, or sour, or 
bitter as a result of pronounced salti-
ness or other causes, or has a pro-
nounced woody or other objectionable 
flavor on the sur.fac·e of the butter; 
(ii) it is weak in texture, or open, greasy, 
brittle, or sticky; 
(iii l it has .free moisture or is leaky; · 
{iv} it is slightly mottled, or mottled in 
color, slightly streaky, or streaky, 
slightly uneven, or uneven, or having 
any objectionable shade of color; 
(v) the salt is not all dissolved. 
{c) Canada Third Grade--butter having same proportionate 
content·s as the higher grades, but has a total 
score of. less than 87, with a score .for .flavor 
of less than 37, and may have the follotdng 
characteristics: 
{i) the .flavor is very stale, very sour, 
very tallowy, fishy, or very unclean, 
very yeasty, ·very musty, very cheesy, 
very fruity, or is rancid or pro-
nounced weedy, or has other objectionable 
flavors on the surface of the butter \ 
that are too pronounced for second 
grade butter; 
(ii) the texture is very weak; 
(iii) it has a milky moisture; 
(.iv) it is very mottled in color or very 
streaky or very uneven; 
( v) .. the salting is exceedingly heavy. 
(d) Below Canada Third Grade--butter having the same 
proportionate content, and having any of the 
following characteristics: 
(i) any very objectionable flavor such as 
very rancid, garlic, onions, gasoline, 
kerosene, surface taint, or strong 
weedy flavors; · 
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{ii) dirt or foreign matter is found in or 
on the butter by the grader at the time 
of grading; 
{iii) mould has appeared either on the butter 
itself or on the package; 
(iv) it is otherwise inferior to Canada 
Third Grade. 
The point scores referred to above are governed by the 
following table of maximum points: 
Characteristics 
Fl·avor ••...... . · ................ . 
Texture ••..•.•••••...•.... ·• •••. 
Incorporation of Moisture •••••• 
Color.••··••••••••e•••••••••••e 
Salting •••••••••••••••••••••••• 
Packing .... ~, '! •••••••••••••.•.••••. 
.·Total ••. .•••••.••••••.••••• ·-
.Maximum Points 
45 points 
15 points 
10 points 
10 points 
10 points 
10 points 
100 points 
·This Division also describes the regulations for the 
issuing of grade certificates, the registration of creameries, · 
and the packing and marking of the butter. The boxes of 
butter are to be marked as follows: The churning number, 
the date of manufacture, the registered number of the creamery, 
the weight (56 poimds net)'· the words "Canadian Butter" and 
the name of the province where manufactured. 
Packages for retail selling are to be clearly marked. 
with the net weight, the name and address of the factory, 
cutter, jobber, or the wholesale or retail dealer, and the 
words "Creamery Buttern and the grade name. 
Division B of Part I of these regulations describes the 
grades, standards, grade certificates, registration of 
factories,and the packing and marking of cheddar cheese, and 
washed curd cheddar cheese. 'l'he standards fo.r the grades 
for cheddar cheese are as follows: 
(a) Canada First Grade--cheese that contains, on a dry 
basis, not less than 48 per cent milk fat, no : 
fat other than milk, and has a minimum total 
score of 92 with a minimum score of 39 for 
flavor, and has the following characteristics: 
(i) it·is clean with no objectionable flavor; 
(ii} the texture is firm, smooth and silky; 
{iii) it is reasonably close; 
(iv) it has a uniform color; 
{v) it is fairly regular in size, the sur~ 
faces are sound and well finished,and 
is of a proper size for boxes; 
(vi) the cheese and boxes are neatly branded, 
the cheese has scale boards placed, but 
not pressea, on both ends, and the 
boxes are clean and sound. 
{b) Canada Second Grade--cheese having the same propor-
tionate content as First Grade, and having a 
minimum total score of 87, with a minimum score 
for flavor of 37, and may have the following 
characteristics: 
{i) the flavor is fruity, or not clean, 
or slightly rancid or otherwise 
objectionable; 
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{c) 
(11) the texture is pasty or weak, mealy, 
acidic or stiff; 
(iii) it is open or loose, or has ragged 
or flat holes, or slight pin holes, 
or is slightly gassy; 
(iv) the color is uneven, slightly mottled, 
or it has a mottled or objectionable 
shade or slight discoloration foreign 
to the ordinary color of Canadian 
cheddar cheese; 
(v} it is irregular in size or not smoothly 
finished1 or the rinds are slightly · damaged oy cracking or other causes, 
but without conspicuous cracks or 
decidedly rough appearance. 
Canada Third Grade--cheese having the same propor-
tionate content as First Grade, but has a 
minimum total score of less than 87, .with a 
flavor score of less than 37 points, and may 
have the following characteristics: 
( i) the flavor is rancid or badly ~off, n 
excluding the flavors characteristic 
o! cheese below Canada Third Grade; 
(ii) the texture is very weak, very acidic, 
very soft or very stiff; 
(iii) it is very open, or has gas or swiss 
holes; 
(iv) the color is very uneven or very 
mottled, or it has a very objectionable 
shade; 
(v) it is decidedly rough in. appearance, 
has conspicuous cracks or the rinds 
are damaged from other causes, but 
not a sufficient amount to be classed 
below Canada Third Grade. 
(d) Below Canada Third Grade--cheese having the same 
proportionate contents as First Grade, and 
having any of the following characteristics: 
(i) any very objectionable flavor such as 
very sour, gasoline, kerosene, garlic, 
or strong weedy flavors; 
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(ii) the texture is very dry, crumbly, mushy, 
or leaking; · 
(iii) it is extremely open or very porous; 
(iv) there are white and colored curds in 
the same cheese, or it has any other very 
objectionable discoloration; · 
{v) it is seriously damaged by vermin o~ 
otherwise; · 
(vi) foreign matter is found in it by the. grader 
at the time of grading. 
Furthermore, cheddar cheese shall be branded at the 
factory with the registered number of the factory, the vat 
number, the date of manufacture, including the day, month, 
and year. The packages shall be marked with a statement of 
the net weight of the contents, the name and address of either 
the factory of origin, the cutter, jobber, wholesaler, or 
retail dealer, and the words "Cheddar Cheese" or "Washed 
Curd Cheddar Cheese. tt 
Division C of Part I of these regulations gpverns the 
processing and sale of dry skim milk. The grades established 
are Canada First Grade and Canada Second Grade, both of 
which may contain added Vitamin D, and shall contain not less 
than 95 per cent by weight of milk solids, and no fat other 
than that of milk. 
Regulations similar to those for butter and cheese are 
established for the grading, grade certificates, and regis-
tration of skim milk factories. Specifications for packages 
are contained in sections44 and 45 of the regulations. Each 
package is to bear the name and address of the manufacturer, 
or of the person on whose behalf the milk was manufactured; 
the words nnry Skimmed Milk," npowdered Skimmed Milk,n or 
"Skim Milk Powder;n a statement of the quantity or net weight, 
the process o_f manufacture, the grade name, the date of 
manufacture, the establishment number, and the date of 
packing. 
Part II of the regulations applies to the export and 
inter-provincial trade of dairy products, and gives in detail 
the standards of composition, packing and marking for each 
type of product, namely; butter, cheese. (other than cheddar 
cheese), ice cream and sherbet, concentrated milk products 
for human consumption. For instance dairy butter shall con-
tain: 
(a) not more than 16 per cent ~y weight of water; (b) not less than 80 per cent by weight of milk fat; {c) no fat or oil other than that of milk. 
Cream cheese shall contain: 
(a) not more than 55 per cent by weight of water; (b) on a dry basis, not less th~ 65 per cent of milk fat. · 
Ice cream shall contain: 
(a) not less than 10 per cent by weight of·milk fat; (b) not less than 36 per cent by weight of food solids; {c) not less than 1 8]10 pounds of food solids per gallon, 
of which 50(100 of a pound shall be milk fat; (d) not more than ~ of one per cent by weight of stabilizer; (e) no fat or oil other than that of milk. 
Part III of the regulations contains the specifications 
for the importing of dairy products. 
Cheese and Cheese Factory Improvement Act, s.c.·1939, Chapter 13. 
In order to encourage the improvement of cheese and cheese 
factories~the government provides subsidies to factories'that 
meet certain standards of equipment and production facilities; 
and who use only whole milk in their manufacturing processes. 
~Fruit, Vegetables and Honey Act, S.c. 1935, Chapter 62. 
Under the authority of this Act,provision has been made 
for regulations respecting: 
(a) classifying and establishing grades for each kind 
of produce; 
(b) inspecting, grading, packaging and packing, marking, 
shipping, advertising, and sale of produce; ' 
(c) registration of packers and of persons assembling· 
honey; 
·{d) licensing of brokers, commission men, and dealers; 
(e) sanitation and cleanliness of all premises in which 
produce is graded or packed. 
The regulations establish details of inspection and grading 
of fresh and processed fruit and vegetables. The common 
grades are: 
Apples Extra Fancy, Fancy, Commercial or ncu 
Apricots No. 1, No. 2, No. 3 
Cantaloupes No. 1, No. 2 
Cherries Select, No. 1, No. 2 
Crabapples Fancy and non 
.Field Tomatoes Select, No. 1,, No. 2 
Field Rhubarb No. 1, No. 2 
Forced 
Rhubarb 
Grapes 
Peaches 
Should be sold only by weight or by the 
bunch 
No. 1, No. 2 
Select, No. 1, No. 2 
Pears 
Plums and 
Extra Fancy, Fancy, "C", Combination 
Fancy: and C grade (when at least 50 per 
cent meet the requirements of the higher 
grade; 
If packed in other than standard pear 
boxes,the grades used are No. 1 1 Domestic, No. 3. 
Fresh Prunes Select, No. 1, No. 2 
Potatoes Canada Fancy, Noo 1, No. 2 
Strawberries No. 1 
Tomatoes Noe 1 1 No. 2, No. 3. 
The regulations also specify the dimensions of and the 
materials to be used in the packages for such fruit and 
vegetables, and the markings to be put on each package. 
The Maple Products Industry~' S.C. 1945, Chapter 24. 
According to section 3 of this Act,the sale of any product 
which is a colorable imitation of a maple product is prohibited 
unless the product is marked with the manufacturer's name 
and address, the ingredients of the product, and the words 
lfArtificially maple flavored. 11 
-. 
Section 10 requires that all plants manufacturing or 
packing maple products be registered, and all sugar camps and 
manufacturing or packing plants shipping maple products from 
one province to another, or out of Canada, must be licensed 
by the Minister of Agriculture. 
Section 12 of the Act requires that·labels on products 
for retail trade bear the common name of the product, the 
net weight of the contents, the name and address of the packer, 
manufacturer, or sugar orchard, and the license number, if 
any. 
The regulations established for the enforcement of the 
Act cover, among other things, the following: 
{a) the types of labels or markings that shall be used · 
on containers of maple products; 
(b) methods of sealing containers of maple products; 
(c) grades and standards for maple sugar and maple syrup 
or other.maple products, and the conditions under 
which, and places where such p~oducts may be graded; 
(d) requirements as to cleanliness and sanitation in 
manufacturing or packing plants or sugar camps; 
(e) chemical and physical properties and requirements 
of maple products. 
Section 21 of the regulations establishes the following 
grades for maple syrup: 
{a) Canada Fancy--maple syrup weighing not less than 
13 pounds 2 ounces per gallon, and 
containing not more than 35 per cent 
of water, very light amber in color; 
{b) Canada Light--maple syrup weighing not less than 
13 pounds 2 ounces per gallon, and 
containing not more than 35 per cent 
of water, light amber in color; 
{c) Canada. Medium=the same minimum weight and maximum 
water content, slightly darker than 
amber in color; 
{d) Ganada Dark-- the same minimum weight and maximum 
water content, darker in color, having 
characteristic maple flavor, but with 
a trace of fermentation or sappiness 
permitted. · 
Section 22 establishes the following.grades for maple 
sugar: 
(a) Canada Light--shall consist entirely of the solid 
or pulverized product resulting from 
the evaporation of maple sap or of 
maple syrup and shall contain not more 
than 10 per cent of water and be a 
light amber or straw color; 
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(b) Canada Medium-shall have the same content requirements, 
but may be slightly darker in color; 
(c) Canada Dark-- shall have the same content require-
ments, but may be dark in color. 
Section 13 provides that a.person wishing an analysis of 
any maple product shall pay a fee of $5. However, if an 
inspector takes a sample which he believes to violate the 
provisions of the Act and sends it in for analysis, the owner 
shall be required to pay $10 for this analysis. 
The Cold Storage Act, R.s.c. 1927 1 Chapter 25. 
Part I of this Act provides for the establishment of 
public cold storage warehouses, equipped with mechanical 
refrigeration and suitable.for the preservation of any food 
product. The Act also provides for regulations regarding 
the inspection and supervision of the sanitary conditions, 
and the maintenance and operation of these warehouses. 
There are also other Acts under the administration of 
the Department which offer a measure of protection. The 
Inspection ~ Sale Act, S.c. 1938, Ghapter 32, prescribes, 
in Part II, the legal weights per bushel of various field 
crops, of bituminous coal, and of lime, in contracts' for the 
sale and delivery of these articles. The Milk Test ~' 
R.s.c. 1927, Chapter 45, contains the authority to make 
regulations for the testing and accuracy of glassware used 
in the testing of milk and cream. 
The Consumer Section of the Marketing Division of the 
Department of Agriculture has issued a handy booklet 
I ;1J 
e. 
entitled DON'T GUESS "BUY BY GRADE .. tr This booklet summarizes 
the important facts regarding the grading ',of most of our 
farm products. It explains concisely, and in sufficient 
detail for the needs of the average consumer, the regulations · 
conc~rning milk, cheese, butter, ice cream, eggs, poultry, 
meats, fresh and canned fruits and vegetables, jams, jellies, 
marmalade, maple products and honey. The book is printed in 
a clear, pictorial style that can be easily understood by 
everyone. Labels are described for the purposes of identify~ 
ing products,· and qualities, weights, sizes, contents, etc • .,. 
are described for each grade. 
Canada Department of National Health and Welfare 
The ~ and Drugs Act, R.s.c. 1927, Chapter 76. 
This Act is very broad in scope and confers extensive 
powers on the Governor-in-Council for the establishment of 
, protective regulations respecting food and drugs. The Act 
lays down principles. Details of its administration and 
application are settled by regulations. Section 3 of the 
Act provides, among other things, for th~ following 
regulations: 
{a) prescribing standards of quality for and fixing 
the limits of variabilities permissible in any 
article of food or drug; 
(b) respecting the packaging and labelling of any 
article of food or drug; 
(c) prescribing a tariff of fees to be paid for analyzing 
any article of food or drug; 
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(d) prohibiting the sale or defining the conditions 
of sale of any substance which may be injurious 
to health when used as or used in a .food or drug; 
{e) defining the conditions of sale of any drug in the 
interest and for the protection of the public 
health; 
(f) respecting false, exaggerated or misleading claims 
for any article of food or drug; 
According to section 4 of this Ac~food is deemed to be 
adulterated 
{a) if any substance has been mixed with it so as to 
reduce or lower or injuriously affect its quality 
or strength; 
{b) if any inferior or cheaper substance has been 
substituted wholly or in part for the article; 
(c) if any valuable constituent of the article has been 
wholly or partly removed; 
(d) if there is present any rotten, filthy, putrid, 
decomposed, or diseased animal or vegetable substance; 
(e) if it contains any poisonous or injurious ingredient; 
{f) if its strength or purity falls below the standard. 
Section 6 states that drugs are considered to be adulter~ 
ated if their strength, quality or purity fall below standard. 
According to section 11~ misbranding would arise through 
any of the following actions: 
(a) if a product is an imitation of or substitute for 
or resembles another article of food or drug under 
the name of which it is sold; 
(b) if a product is stated to be the product of a 
place or a country of which it is not a product; 
(c) if a product is sold or offered for sale by a name 
which belongs to another product; 
(d) if a product is colored, coated, polished, or made 
to appear to be of more value than it really is; 
• 
(e) if there are false or exaggerated claims on the 
label; 
(f) if the. product is in package form and the contents 
are not conspicuously and correctly stated in terms 
of weight, measure, or number; 
(g) if the product is not properly.labelled; 
(h) if there is any design or statement on the label 
. which is false or misleading, or if the package is 
deceptive with respect to design, construction,or 
fill; 
(i) if the product is labelled with the name of an 
individual or company supposed to be the manufacturer, 
which individual or company is fictitious or non-
existent. 
Section 31 of the.Act forbids the distribution of samples 
of any drugs directly to consumers, although manufacturers 
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or wholesale dealers may distribute these samples to physicians, 
veterinary surgeons, dentists, registered nurses, hospitals, 
and retail druggists. 
Section 32 forbids misleading advertising of any article 
of food or drugs. 
The effective application of the Act is achieved through 
the regulations designed to insure the wholesomeness of food 
and drink. There are standards for some 150 foods. The 
regulations frequently deal with methods of production, 
setting out content~ by weight or volume of certain substances, 
standards of purity, packaging, labelling, and, in some cases, 
sales regulations • 
Beverages are extensively covered. In Division 2 
of Part B are the regulations respecting alcoholic beverages. 
These must contain at least 39.94 per cent by volume of 
absolute alcohol. Whiskey, rum, and brandy cannot be· sold 
until at least two years old. Wine, cider, and beer are 
defined and contents definitely established. Soft drinks are 
not specifically covered in the regulations, but they must 
not contain saccharine, and if color is present, it must be 
declared on the label. Division B.S deals with coffee, 
and Division B.21 with tea. Division B.8, which deals with 
dairy products, defines the various forms of milk as to content . 
and process of preparation. 
According to Division B.6, coloring substances are 
allowed so long as they are not used to create false impres-
sions of quality, and provided their presence is disclosed 
on the label. They are allowed· in some foods without 
declaration, such as in butter, candy., ice cream, gelatine, 
and bakery products. Every coal tar dye is carefully defined 
as to content and method of procuring. 
Over 30 spices and condiments are defined as to content 
in Division B.7. 
Fats and oils are described as to the source from which 
each is obtained, the process for obtaining, and the composi-
tion of each in Division B.9. 
Division B.lO deals with flavoring preparations. These 
must be carefully labelled as to whether: they are pure or 
artificial. Compounds must derive at least 51 per cent of 
their strength from the natural source for which the flavor 
is named •. More than twenty different flavorings are named 
and defined. 
• 
Division B.ll deals with fruits, vegetables, and their 
products. It includes tomatoes; and all tomato products, 
' 
corn, peas, beans, sauerkraut, fruit processing, fruit juices, 
jams, mannalade, and jellies.. In the case o:f jams, those 
described as pure must be essentially from fruit and sugar 
only. Where pectin or dyes have been added it must be 
stated on the labels. 
Division B.l3, respecting grain and bakery products, 
contains definitions for all kinds of flours, gluten, corn 
starch,and dietary products. According to Division B.3, 
baking powder must yield at least 10 per cent carbon dioxide 
when used for baking purposes. 
Besides milk, Division B.8 covers the manufacturing of 
various types of cheese, and requires that hard pressed 
cheese must be kept at least 90 days after the date stamped 
on it before being sold for consumption. Sutter must contain 
not less than 80 per cent of milk fat nor more than 16 per 
cent of moisture. 
Division B.l6, r~gulating the use of preservatives, 
names the foods in which they can be used. Harmless pre-
servatives such as salt, sugar, smoke, vinegar, spices, 
alcohol, or nit.re may be used freely where appropriate. 
Benzoates and sulphites may be employed only singly, and in 
limited amounts. They may not be used at all in meat products. 
Formalin, boric acid, fluorine, and other toxic substances, 
may not be used in food under any circumstances. No preserva-
tives may be used in milk. 
Division B.l4, which deals .with meat, its preparation 
and products, and Division B.24, which deals with poultry, 
poultry meat, their preparation and products, include proces-
sing o£ prepared meats and by-products, and the packaging 
and labelling of these products. Meat derivatives are defined 
as to content. 
Part C o£ the regulations deals with drugs. Every package 
containing drugs must be labelled as to the proper name o£. 
the drug~ or if there is no proper name, with the common name. 
The name and address of the.manufaeturer or distributor, the 
lot number o£ a drug manufactured for parenteral use, adequate 
directions for use, and a complete list of the medicinal 
ingredients; contained in the drug, and the net contents must 
be disclosed on the label. 
Approximately 70 drugs are described as to content, 
preparation, use, and selling regulations. Appendix II o£ the 
regulations sets out the limits o£ drug dosages £or internal 
and external use for all these drugs. 
Part D o£ the regulations deals with vitamin products. 
It describes the limits of vitamin content and claims to be 
made in labelling and advertising such products. The labels 
must contain the proper chemical or common name of the added 
vitamin, together with a statement of the purpose for which 
it is added. No person shall use the word nvitaminu in 
connection with such food or drug in respect to the added 
vitamin, or make any claim for its physiological action. 
55 
,. 
Division 0.2 stipulates that cosmetics containing sex 
hormones cannot be sold unless•demonstrated to be .free .from 
systemic e.f.fect o.f such hormones, and unless they are labelled 
as to contents and instructions .for use4 Claims in.ferred in 
such descriptions as ncrows Foot Cream,n ttNourishing Cream," 
"Deep Pore Cleanser," '~Tissue Cream," ttHair Color Res·torer,n 
etc., can never be justi.fied. 
~Proprietary 2£. Patent Medicine Act, R.s.c. 1927, Chapter 
151 .. 
According to section 4 o.f this Act, every proprietary 
or pa~ent medicine must be registered and a statement o.f the 
quantity o.f any drugs contained in such medicines must be 
.filed with the Department o.f National Health and Wel.fare. The 
registration number shall be clearly printed on the wrapper 
or label o.f each bottle, box, or other container in which the 
medicine is sold. 
Section 5 o.f the Act requires that the labels must contain 
the name and number under which the medicine is registered, 
and the words ttThe Proprietary or Patent Medicine Act" and 
the manu.facturer1 s name and address. 
Section 6 requires that every manu.facturer must obtain 
a license to sell a pa~ent medicine4 
. The manu.facture, sale, or importation .for sale, o.f any 
proprietary or patent medicine .for internal use containing 
opium or its derivative is .forbidden by section 7. 
.. 
·-.!::!-;:-au 
According to section 8, no proprietary or patent 
medicine· shall be manufactured or offered for sale in Canada 
if it 
(a) contains cocaine or any of its salts or preparations; 
{b) contains alcohol in excess of the amount required 
as a solvent or preservative, or is not sufficiently 
medicated to make it unfit for use as a beverage; 
{c) contains any of the 64 drugs listed in the schedule 
to the Act, the name of which and the amount per 
dose of which are not conspicuously printed on an 
inseparable part of the label and wrapper of the 
container; or, if the quantity of such drug exceeds 
the amount permitted by the Advisory Board; 
{d) contains any of the drugs listed in the schedule 
and the name of such drug as used on the label is 
not the commonly employed name of such drug; 
{e) is represented as a ~ for any disease; 
(f) has any false, misleading, or exaggerated claims 
on the wrapper or label, or in any advertisement of 
the article. 
Further, under this section, no proprietary or patent 
medicine intended for administration to infants under one 
year of age shall contain any derivative of coal tar which 
may be considered dangerous to children under one year of 
age. 
Section 11 of the Act forbids the distribution from 
door to door, or upon a public place or highway, or through 
the mail, of any sample of a proprietary or patent medicine. 
The Opium and Narcotic Drug Act, S.C. 1929, 
According to section 5 of this Act, drugs containing 
opium or narcotics are to be sold or furnished to physicians, 
veterinary· surgeons, dentists, wholesale and retail druggists 
only on written order. Furthermore, a retail druggist may 
sell such drugs to any person only upon a written order or 
prescription signed by a physician, veterinary surgeon, or 
dentist whose signature is known or verified to the druggist. 
Section 6 makes it unlawful for ~ physician, veterinary 
surgeon, or dentist to prescribe, give, or sell any drug 
unless such drug is required for medicinal purposes. 
Section 10 makes it unlawful for a person to be supplied 
with drugs by two or more physicians at the same time. 
Under the regulations for the administration of the Act, 
passed by Order in Council P.C. 3104, on July 23, 1946, 
provisions are made for the licensing of persons for the 
sale, manufacture, production, and distribution of any·drug. 
The places in Canada through which drugs may be imported. or 
exported are named in sections 6 and 7 of the regulations. 
It is unlawful to import or export drugs through any other 
places. Manufacturers, dealers, and retail druggists must 
keep a record of the drugs received, those used for manufacw 
turing, an~. the names and addresses of persons to whom such 
drugs are sold, including in every case the date, the 
quantity, and the form used or sold. 
To carry out the extensive duties required for the effec-
tive administration of these Acts, the Food and Drugs Division 
of'the Department of National Health and Welfare includes 
agencies for inspection services and laboratory services. 
According to the departmental publicatio~PURE FOOD 
SAFE DRUG~ the Ottawa Food and Drug Laboratories work in 
nine main sections; the scientific and technical staffs being 
subdivided as follows: 1 
{1) Food chemistry--dealing with chemical and physical 
examinations of food; 
{2) Pharmaceutical chemistry--concerned with the chemi~ 
cal analysis of drugs; 
(3) Organic chemistry~-which advises on organic chemistry 
problems, and deals with the alkaloidal · 
and narcotic drugs; 
{4) Cosmetic chemistry--concerned with questions relating 
to cosmetics; · 
{5) Biophysics--which deals with spectrographic work and 
associated problems; ·· 
{6) Pharmacology and Toxocology~~doing biological assay 
work connected with drugs, and related 
pharmaceutical matters; 
{7) Vitamins and nutrition--dealing with biological and 
chemical assay of vitamins and other 
nutritional enquiries; 
(8) Physiology and Hormones--working on biological and 
chemical assay of hormones and related 
physiological problems; 
(9) Animal Pathology--concerned with pathological enquiries 
and with the supervision of the laboratories' 
animal colony. 
There are five regional offices located at Halifax, Montreal, 
Toronto, Winnipeg, and Vancouver. 
The inspection services review all radio commercials 
concerning food or related to drugs not registered under the 
1Pure Food Safe Drugs, Department of National Health and 
Welfar~anada,-nttawa, -1949, P• 14. 
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Proprietary or Patent Medicines Act, before broadcast is 
permitted. Theyalso evaluates advertising claims for such 
products. More than 20,000 fo?d samples are examined annually. 
It is to the consumer's advantage to initiate official 
investigations into practices suspected o:f being dangerous 
or fraudulent. 
To make more uniform the interpretation and administra-
tion of the regulations under the Food and Drugs Act, where 
labelling and advertising are concerned, A GUIDE FOR MANUFAC~ 
TURERS & ADVERTISERS has been prepared and distributed by the 
department. This guide clarifies many of the terms used in 
the Act and defines the requirement.s to be followed in the 
manufacturing and packaging of goods. For instance, section 
B 11 states that "The relating of a food or drug to the 
treatment of obesity is prohibited." Section B 14 declares: 
"There is in every case, whether the article be a food or a 
drug, a specified method of declaring the actual content of 
such vitamins as are present in a quantity sufficient to 
allow of reference to them." This permits the consumer to 
rate one product against another upon a common basis. 
Continuing in this same section, "• •• such words as 'Rich 
in Vitamins', 'High Potency', and the like are out of place 
and only serve to confuse the intent of the clear statement 
of content that the regulations demand." 
Section B 16 of this guide discloses the fact that 
Canada has no similar basis to that established by the United 
States of America for the enrichment of foods, for the orderly 
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sale of vitamin and mineral preparations and the sale of 
special dietary foods. 
In Canada, for example, no claim may be made for 
a vitamin unless there is a prescribed minimum quantity 
of that vitamin provided by the food or drug, and the 
relative value of its contribution is reflected by a 
statutory mode of declaration. • • • 
Section B 44 and following sections deal with descriptive 
words used in advertising which should be avoided in food or 
drug claims: 
. For foods such terms as perfect, balanced, or 
prescribed head the lis~ and for drugs ~, or any 
word, sentence, or phrase implying the same thing, 
are most objectionable. After these come the super-
latives, such as best, those of unusual emphasis, such 
as sensational, '·iniracle:rwords, and the comparatives, 
such as better. . · 
Division C of this book deals with the use of certain 
terms in connection with food labelling and advertising. 
Among the prohibited or very objectionable terms are "tonic 
foods," trmedicated," trbalanced," trlaxative foods,n ttenergy 
foods, tt and others. 
Division D deals with drugs and the advertising of drug 
preparations for certain purposes. Limits are put on the 
claims that may be made for these products with regard to 
the alleviation of rheumatism and related conditions, aller-
gies, colds, coughso Limits as to what cosmetics, dentifrices, 
cathartics, liniments, etc., can be expected to do, are also 
given. 
Besides the services already described, the department 
~lso publishes considerable material for the health education 
~£Z~------------------------.......................... . 
of Canadians. Some of these are provided free of charge to 
the general public, some ar~ free to interested groups, while 
still others may be obtained for a nomin~ cost from the 
Queen's Printer at Ottawa. Included among these publications 
are the following: 
CANADA'S HEALtH & WELFARE, a monthly magazine of eight 
pages, profusely illustrated, containing 
articles on various aspects of health and 
welfare, both in Canada and abroad, and 
reviews of books and films dealing with 
national health and welfare. (free) 
CANADA'S HEALTH &WELFARE SUPPLEMENTS, published 
bimonthly, containing eight pages, illustrated 
in color. Each supplement deals comprehensively 
with one aspect of public health and welfare. (free) · 
INDUSTRIAL HEALTH BULLETIN, published monthly, containing 
four pages, deal,ing with current developments 
in the field of industrial health. 
Leaflets and folders on child training 
Posters suitable for schools and public buildings 
Copies of speeches and radio materi.al 
Many pamphlets and booklets on nutrition.! pub~ished by 
the Nutrition Division of the .uepartment, 
which will be dealt with later in this study. 
These, and many other pertinent publications available 
through the services of the Information Services Division of 
the Department, are listed in a catalogue entitled WORDS TO 
THE WISE, giving costs, addresses for requests for all 
materials, and a resume of contents of each publication. A 
companion catalogue entitled LET'S SEE lists filmstrips 
commissioned by the Department. 
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The Nutrition Division 2£ ~Department of National 
Health and Welfare 
The 1950-51 annua~ report of the Nutrition Division of 
the Department states that "Nutrition work in Canada is not 
a national program so much as the sum of activities of 
federal, provincial and municipal governments, of voluntary 
organizations, and of universities. 1' Federal nutrition 
work is concerned with informational efforts and with 
surveys and research. Most of the nutritional publications 
in Canada come from the Federal source, and the majority of 
them are distributed without charge. 
Among the free publications of the Division which are 
available, through the provincial health authorities, to any 
Canadian consumer are: 
NUTRITION NOTES, an eight-page pamphlet published 
monthly. The issue of October, 1951, gives 
a condensation of the Table of Food Values 
recommended for use in Canada. 
IF YOU SERVE FOOD (1946), an eight-page pamphlet, 
· illustrated. It is particularly for managers 
of eating places and their employees, aimed 
at providing better sanitary practices in 
food handling, and.at promoting better food 
selection by patrons. 
CANADA'S FOOD RULES {approved 1950), a one-page leaflet 
which lists the minimum daily requirement of 
milk, fruit, vegetables, cereals and bread, 
meat and fis~and vitamin D for every 
Canadian. 
MAKE EVERY DAY VITAMIN D-DAY (1949), a four-page leaflet 
which lists the sources from which vitamin D 
is obtained, the reasons why and the quantity 
needed each day. 
HOW WELL FED ARE YOU {1946), a four-page illustrated 
leaflet giving information on how to eat 
better, and how Canada's Food Rules help 
Canadians to do this. 
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GOOD RED BLOOD (1950), an illustrated pamphlet containing 
a list of high iron foods, with menus and 
recipes using these foods. 
MEALS FOR ONE OR TWO (1949), a twelve-page illustrated 
booklet providing recipes and menus designed 
to help those living alone with their meal 
planning. 
A DIETARY STANDARD· FOR CANADA (1948), a printed four-page 
folder containing dietary tables based on body 
weight for women, men, girls, and boys. · 
HEALTHFUL EATING (1952), a 52-page, illustrated booklet, 
prepared especially for nurses and teachers, 
to assist them in their nutrition teaching. 
It explains the various food groups necessary 
for the health of persons_of all ages. It 
tells why certain foods are important, and how 
a knowledge of them is basic to food budgeting, 
storage, and cookery, and on modifications of 
the general diet. Tables and charts are pre-
sented giving the nutritive value of some 
common foods. 
CANADA'S HEALTH & WELFARE SUPPLEMENTS 
Number 10, Nutrition, a seven-page,illustrated 
booklet containing information on malnutrition, 
food supply and demand, prices, and availability 
of certain foods in Canada. 
Number 20, Meals for Millions, a seven-page, 
illustrated booklet containing information on 
sanitation standards. for those who serve food 
in quantity. 
Federal Department of Marine and Fisheries 
\/ The Fish Inspection Act* R.s.c. 1927; Chapter 72. 
Among the regulations that may be made under the 
authority of section 4 of this Act, are included those 
governing the following: 
{a) the material to be used for containers of fish 
the size of such containers, and how they shall be 
marked and made; 
• 
(b) the requirements as to quality and weight of the 
fish in the containers, and by whom the containers 
shall ·be marked; 
(c} the time, place, and manner in which containers 
and fish may be inspected; 
(d) how incorrectly marked fish shall be remarked; 
(e) the size of containers in which oysters may be 
shipped from any province in Canada, and how they 
are to be marked; · 
(f) the grading and inspecting of oysters; 
{g) the processing and marking of fish. 
Most of the current regulations made for the enforcement 
of the Act are contained in Order in Council, P.O. ;697, 
passed on November 8, 1949. These regulations describe in 
detail the containers to be used for packing pickled fish, 
including the quality of materials to be used in and the 
construction of the containerse 
According -to section 21 of these regulations, each con-
tainer is to be marked with the name and address of the 
manufacturer before it is offered for inspection. Before 
being used,the containers must be inspected and stamped with 
the words ncontainer inspected,n and the number of the 
inspection officer. 
Section 24 describes the packing regulations for pickled 
fish. They must be carefully protected from the weather, 
covered with clear pickle of 100 per cent strength, made 
with clean, unused salt. All fish must be. placed under salt 
within fifteen hours after being landed. Every container 
must be marked with the name and address of the packer, the 
• 
kind, class, grade, and minimum weight of the fish in the 
container. 
Section 25 describes the general.requirements for 
pickled herring, and section 26 the special requirements. 
They are graded according to size: large, not less than 
11 inches; medium, not less than 9 inches; small, not less 
than 7 inches. Class A are to be marked ttFat Herring;tt 
"Fat.Tropic Herring;" (not thoroughly cleaned); or "No.4, 
Fat Herring," (inferior). Class B, containing little or 
no fat, are to be marked ttBright Herring," ttTropic Herring," 
or"No. 4, Tropic Herring.,n 
Section 28 deals with pickled alewives, a fish related 
to herring and shad. These are graded as Large, not less 
than 10 inches; medium, not less than 8 inches. 
Section 29 describes the general requirements for 
pickled mackerel, telling how they are to be packed and 
.salted. 
According to sections 30 to 33, there are three classes 
of mackerel--spri~g mackerel (caught during the spring and 
early summer), graded as spring mackerel, bright spring 
mackerel, and No. 4-spring mackerel; summer mackerel, graded 
as choice summer mackerel, summer mackerel, dark summer 
mackerel, and No. 4 summer.mackerel; .fall mackerel, graded 
as choice fall mackerel, fall mackerel, dark fall mackerel, 
and No. 4 fall mackerel. All of these classes are further 
graded for size--extra large, large, medium, and small 
medium, and small. 
Section 34 tells how mackerel fillets are to be selected 
..... 6. h' 
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and packed according to the following grades: 
Large, counting not more than 550 to a barrel of 
. 200 pounds; 
Medium, counting 551 to 750 to a barrel of 200 pounds; 
Sm~ll, counting more than 750 to a barrel of 200 
pounds. 
Section 38 describes the requirements for inspecting 
and grading of boneless and semi-boneless salt fish. The 
standards of quality for such fish are as follows: 
(a) Fancy quality 
(b) Choice quality 
{c) Standard quality 
{d) Substandard quality--cullage from the above grades 
{e) Bits--pieces of reasonable size and at least 
standard quality 
(f) Trimmi~gs and scraps 
{g) Fibred fish--boneless fish of at least choice 
quality that has been treated by separating 
the fibres; 
{h) Middle· cuts--pieces taken from the thick part of 
fancy or choice boneless cod. · 
Regulations for the processing and packing of dry, 
salted herring are described in section 39. 
·Sections 40 to 44 deaL with. cured~ smoked herring, of 
·which there are the following classes:: 
Hard cured sm0ked round herring 
Class A--Choice Bloaters 
Class B--Spring Bloaters 
Hard cured smoked herring,·boneless 
Choice--must be from choice bloaters 
Standard 
According to section 45, frozen smelts are graded for 
size only, as: 
Extra--seven inches long and up 
No. l--5i to 7 inches long 
Medium--4 to 5i inches long 
Small--under four inches 
Sectior.s 46 to 50 deal with Atlantic c·oast Oysters. The 
requirements for containers are fully described, as are 
also the general packing regulations. According to section 49 
the following are the grades for oysters: 
{1) Fancy shape · 
{2) Choice shape 
(3) Standard shape 
{4) Substandard shape 
Section 5l.deals with scallops. These must be washed 
and ~eked in metal containers only. They are t-o be washed 
in approved sea water, or not more than :3 .per !Jent.:brine. 
Section 61 defines the classes and grades for various 
kinds of salted, dried fish: 
Selected 
Choice 
Standard 
Substandard 
All classes are graded for size as:. 
Extra Large--26 inches and over 
Large --22 inches to 26 inches 
Medium --18 inches to 22 inches 
Small --12 inches to 18 inches 
Extra Smal~--under 12 inches 
fl8 
The remaining regulations govern the operation of 
curing, packin~ and processing plants. Standards of sani~ 
tation are established and provision is made for inspection 
of plants and produce. 
Federal Department of Trade arid Commerce 
Standards Division 
~Weights and Measures ~, S.C. 1951, Chapter 36. 
This Act establishes standards of weights and measures . 
for use in Canada, and provides for annual inspection of 
scales and other means of measuring goods for sale to 
consumers. 
Section 9 of the Ac·t establishes the yard as the. 
standard measure of extension, from which all other Canadian 
measures of extension are derived. 
Section 11 provides for measurement of land in Quebec, 
which was originally granted under seigniorial tenure, by 
French measure. The foo~, French measure or Paris foot, 
contains 12 700/89000 inches; the arpent is 180 Fre~ch 
feet, and the perch 18 French feet. 
By section 12 the pound is established as the only unit 
or standard measure of weight in Canada; by section 13 the 
gallon is established as the standard measure of capacity. 
According to section 16,these reference standards are 
to be calibrated and certified by the National Research 
Council at least once in every five yearsa 
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By section 21 everYone is required to have every weight, 
measure of capacity, or weighing or measuring machine used 
in.trade have the denomination or denominations marked 
legibly upon it. Furthermore, section 22 requires that 
every business transaction in Canada involving weight or 
measure be performed in terms of Canadian standard weight 
or measure, or its metric equivalent. 
In section 33 it is required that all weights, measures, 
weighing machines, and measuring meachines authorized for 
use in trade shall be inspected, verif~ed, and stamped at 
least once a year. 
Section 35 of the Ac~ provides for regulations and 
enforcement thereof, including the following: 
(a) the duties of inspectors and their assistants; 
{b) replacement and use of standards of weights and 
measure; 
(c} methods of inspecting, verifying and stamping 
weights, measures, weighing machines, measuring 
machines, and local standards, and of certifying 
such verification; · 
{d) the amount of error that may be tolerated in 
weights and measures; 
(e) shapes, dimensions, and proportions to be required 
in weights, measures, weighing machines, and measur-
ing machines, and the materials of which they are 
made; 
{f) the marking of denominations on weights and measures; 
(g) weights, measures, weighing machines, ormeasuring 
machines that shall or sha.ll not be legal for use 
in trade; 
(h) the frequency with which weights, measures, etc., 
shall be verified and stamped; 
(i) the measurement of wood; 
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(j) the weight of wrappers or containers o£ commodities 
sold by weight; 
{k) marking of wrappers or containers of prepacka.ged 
goods, sold by weight or measure, or on tickets, 
cards, or labels displayed therewith; 
(1) the amount of error that may be tolerated in pre-
packaged goods; 
{m) the exemption of any prepackaged goods from the 
operation of any provision. of this Act. 
The regulations £or the carrying out of the Act.were 
passed by Order in Council P .. C. 6894, on December 19, 1951. 
By section 4 of these regulations it is required .that 
no weight, measure, or machine can be sold for purposes of 
t~ade unless it has been verified and stamped by an inspec-
tor. The specifications for the stamp of approval or 
restriction are contained in section 13 •. 
There are several schedules to the regulations which 
provide specifications and tables of tolerances for weights, 
weighing devices, linear measures, and measures o£ volume. 
The National Trade Mark and Free Labelling Act, S.C. 1949, 
Chapter 31. 
This Act makes the words ncanad_a Standard, n or the 
initials nc.s.n a national trade mark to be used by the 
government. 
By section 4 of the Act, provision is made for regula-
tions respecting: 
(a) the classes and kinds of commodities to which 
the national trademark may be applied and the 
persons who may apply it; · 
?'f 
{b) the terms and conditions on which the trade mark 
may be applied; 
{c) the form and manner in which it may be applied; 
(d) the standards or specifications to which any 
commodity shall conform if the trade mark is 
applied. 
Under the powers conferred by this Act,the Standards 
Division has issued· regulations respecting the labelling 
of certain specific articles. Order in Council P. c. 2336, 
issued on ]llay 16, 1951, establishes regulations for the 
labelling of fur garments. 
Section 3 of these regulations requires that a 
descriptive label be used in association with a fur garment 
and that it contain the following information: 
(a) the true fur name for the fur as defined in the 
regulations;. 
(b) so indica~e if the garment has been dyed, blended, 
tipped, or pointed; 
{c) the true fur name of all the kinds of fur .. in the 
garment; 
(d) indicate if the garment is made of paws, necks, 
tails, bellies,or other pieces of fur, or of used 
or second-hand fur. 
Part I of the schedule to the regulations lists trade 
names used in. the fur trade and opposite each the true fur 
name therefor. In Part II of the schedule,true names of furs 
and their countries of origin are listed. 
Order in Council P.C. 6653, passed on December 11, 1951, 
provides regulations under this Act for the labelling of 
I) 
turpentine. In section 6 of these regulations are described 
the required appearance, odor and physical properties of 
. turp~ntine before it can be so labelled. According to 
section 7, any silb.stitute must be so marked, and each 
material other than turpentine stated on the label, and the 
proportj,on of each su~stance shown by per cent of volume. 
]further, the proportion of turpentine must be at least 50 
per cent of the vo'lume. Section 8 requires that every 
label on a container· of turpentine, or substitute· thereof, 
· .. must bear the ·name or ·registered trade mark of the manufac-
. turer, wholesaler, or retailer •. 
The Electricity Inspection Act, s .. c. 1928, Chapter 22. 
This Act establishes the commercial unit of electrical. 
supply as the kilowatthour. 
In section 6 of the .. · Aet, it. is required that all instru~ 
ments and measuring apparatus reqU;ired for electricity 
inspections, be designated inspection standards, ·and conform 
to primary standardsas determined by the National Research 
Council. 
According to section 7, before the supply of electricity 
for ·sa:L.e in. any munic~pality or rural district shall be sold, 
the contractor.must.obtain a certificate of registration. 
By section 8 it is requi~ed that every meter be verified 
by an inspector before it is.put.into service.· Access to 
the working parts or adjustments of meters must be capable 
of being effecti v~ly prevented by a, s.eal, af.fixed by the 
inspector at the time of verification.· No person ·except the 
owner or an inspector shall break the seal of any verified 
meter. 
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Regulations for.~he enforcement of·the Act were passed 
by Order in Council P.C. ·4449, on August 29, 1951. Part I 
of these regulations sets forth the requirements that shall 
be observed in order that types of electricity meters may 
be approved for the purpose of.the Act. Part II sets forth 
the requirements according to which every electric meter of 
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an approved type shall be verified and reverified. Part III 
describes the units of measure .according to which electricity 
shall be sold, the manner in which instruments indicating 
electrical quantities shall be calibrated,and the standards 
that shall be maintained for inspection purposes. 
The Gas Inspection Act, R.s.c. 1927, Chapter 82. 
Under the authority of section 3 of this Act,regulations 
may be made respecting: 
. (a) the determining of the calorific power of gas and 
establishing standards therefor; 
(b) defining the methods of making the tests prescribed; 
(c) prescribing how the units of measure shall be 
determined; 
(d) prescribing the pressure under which gas is to be 
supplied. 
According to section 4 of this Act,the unit of measure 
for the sale of gas by quantity shall be the. cubic foot, and 
for the sale of gas by heat units, the British Thermal Unit. 
By s·ection 6 it is required that every contractor 
supplying gas must obtain.a certificate of registration. 
Section 9· provides ·that the quantity.of gas supplied 
shall, if either party so desires, be ascertained by means 
of a meter. When gas is sold by heat units the quantity 
supplied shall be ascertained by means of an approved 
calorimeter. No meter shall be-installed for use until 
it has been verified and sealed •. With~n six years from each·. 
verification and_sealing, everymeter shall be verified 
again and r~sealed. 
Current regulations for the carrying out of the Act 
are provided by Order in Council P.O. 2032, passed in April, 
1952. Part I of these regulations sets forth the require• 
ments to be observed for the approval of types of gas meters. 
·Part II contains the requirements according to which every 
gas meter shall be verified and reverified; Part III, the 
requirements regarding calorific values and tests; Part IV, 
the bases of measurement according to which gas shall be 
sold; Part v, the standards of measurement and the standards 
that shall be maintained, and the manner in which all instru-
ments and apparatus used ror inspection purposes shall be . 
calibrated. 
The Precious Metals Marking Act, S.C. 1946, Chapter 26. 
This Act applies to gold, silver; platinum or palladium 
articles, or plated·articles made or sold in Canada; or 
imported into Canada by dealers. It describes the quality, 
the markings, and the standards for which these markings 
stand when used on any such articles. In addition to the 
quality markings which may appear on the articles,. according 
l-'"'.'5'' 
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to section 6; they must bear also a trade mark registered 
under the Unfair Compe~ition Act. 
By section 7 it is-required that a gold article shall 
state in karats the fi~eness of the gold in the article; for 
example, lSK means that 1_8/24 of the weight of the gold in 
the article is pu_re gold., 
. . 
Section 8 permits the u.se of the words nsilver,n ttsterling,n 
or ·nsterling silvern on any silver article containing 925/1000 
parts by weight of pure silver. 
Section 9 deals with the quality marking of gold and 
silverplated articles. The quality mark ttgold filled,n or 
"G.F.n or nrolled gold plate," "R•G.:P.n may be applied to an 
article upon the su~:f'ace of which a sheet of gold of a quality 
not lower than lOkarat has·been affixed, provided the ,gold 
is at least one-twentieth of the gross weight of -the article. 
"Gold-platedn·may be applied to an article upon the sb:rface 
of which gold has been deposited. 
Section 10 deals with silver plated flat ware. A quality 
mark other than Al or triple plate does not indicate truly 
the grade or quality of the plating. The mark 1lA11fshall not 
be applied unless the quality of the plating is at least two 
ounces to the gross of teaspoons, and the quality mark 
ttTriple Platett shall not be. applied to any article unless the 
quality of the plating is not less than six ounces of pure 
silver to the gross of teaspoons, with other. pieces in 
·.proportion. 
By section 12 the mark "platinum" or ttplat" may be 
applied to an article 95 per cent of which is composed of 
platinum, or platinum with iridium or ruthenium. Similarily, 
the mark "palladium11 or 11pall11 may be applied to an article 
95 per cent of which is composed of palladium alone, or in 
conjunction with platinum, iriditim, ruthenium, rhodium; osmium, 
or gold, if the palladium content is not less than 90 per cent 
of the entire content. 
Under the authority of the Dominion Trades and Industry 
Act, S.C. 1935, Chapter 59, certain other regulations of 
interest to the consumer have been passed. Order in Council 
P.C. ·3477, issued on August 9, 1948, provided for marking the 
material contents on hosiery. 
Section 5 of these regulations provides for the marking 
o'f hosiery containing only one material content; :thus, the 
term 11Silk," 11Pure Silk, n nnye Silk, n "Pure Thread Silk, n or 
nReal Silk11 may be applied to hosiery compO.sed wholly of silk, 
provided no metailic weighting material is used; if the fabric 
has been weighted it must be marked "Weighted silk. 11 Hosiery 
marked ttPure Wool," 11All Wool," etc., must be composed of at 
least 95 per cent wool. 
According to section6, if the hosiery is composed of a 
mixture of two or.more textile fibres, it shall be described. 
by accurately designating and naming each constituent fibre 
. . 
in the order of its predominance by weight, unless there are 
three fibres and one is 5 per cent or less of the· hosiery by 
weight, when only' the major fibre contents need be given. 
e. 
. Further.; ··according ··to section 7, descriptive terms such 
as u:J3~tany," »Lisle,tt ttMercerized," or »crepett shall not be 
. . -· 
used ex:cept. in combinatio.ri with the description of the fibres 
as "Botany wool, tt "Lisle- cotton, tt etc. . 
The basis for determining the. character of markings on ·· 
ho.siery is. given. in secti~n 'll• This ·is based on the wei'ghts 
of· the ay~rage size, as follows: 
Women's hosiery 
Misse$ hosiery 
Men's hosiery 
•· ·. Boys' half he.se 'and 
anklets 
.. Boys' golf hosiery 
· Children's hosl.ery . 
· Iil£a.Ilts' .bo.siery · 
· Order in Council .P.c. Ji 73, 
Size 
Size 
Size 
Size 
Size 
Size 
Size 
passed 
9i 
9 
1.1 
9 
10 
8 
5 
on August 9, 1948, 
sets out. the standards .o:f quality respecting Babcock Test 
Bottles and Pipettes, for use in determining the per cent' of 
fat in milk and -milk products by the Babcock method •.. Before 
the National Trade .. Mark can be appl?-ed to these bottles they 
must be-submitted to·the:Director of Standards for verifica-
tion of their conformity to these regulations. 
Federal Department·of Finance 
Through the legislation under the jurisdiction of this 
Departm~nt} .. the Federal government protects· the consumer's 
· f~nances by mearis · of credit regulations... The writer has been 
advised by the officer of the Economic Policy Division of the 
Department, however, that-these :provis:lons respecting consumer 
credit, depend in_the first instance on the financial condi-
tions and limitations surrounding each particular lending 
agency. 
~Small Loans Act, s .. c. _1939, .Chapt·er 23. 
This Act regulates ~he operation_of four loan companies 
incorporated under the parliament of Canada, as well as 
money lenders licensed. under the Act. ·According to section 2 
of the Act,these loans are personal loans of not more than 
$500, and include the consideration for wage assignment. 
Section 3 limits the cost of such loans as follows: 
• • • shall fqr a period of 15 months or less not 
exceed 2 per .centuin per month on the a.moun.t· actually 
· advanced to the borrower • • • and for a loan for a 
period greater than 15 months the cost of the loan shall 
not exceed one per centum per month on the amount 
actually advanced to the borrower, and in addition 
thereto, such proportion of one per centum per month 
on the said amount and balances as fifteen is of the· 
period of the loan expressed. in months. 
According to section'5 of the Act, every such money 
lender must be licensed by the Minister of Finance. The 
license shall expire on March 31 of each year, and must be 
renewed in order to continue in business. The names of all 
persons so licensed shall be published in the first issue of 
THE CANADA GAZETTE in the month of Apri;L of each year. 
Section 6 provides that the loans shall be repayable in 
approximately equal monthly installments at intervals of not 
more than one month each, interest to·. accrue in case of any 
default, but not to be compounded. However, the borrower 
may repay any loan before maturity. 
go 
--, 
,:· · .. 
The. provisions o:fsection7 require that. the places o:f 
business of -every li cen~ed- ~oney lender be inspected a·t 
- least once a year. 
All provisiOns of' The Loan. Companies Act, R.s.c. 1927, 
Chapter 28, which are :no't inconsistent with those o:f the 
Small Loans Act,. or w,i~h the.special Act of the company con-
dez.ziea, s.Q:all ~pply, to.e~mpanies carrying on business under 
the Small< Loans Act~ ·Section 13 o:f tlie Loan Companies Act .· 
requires tha't a ioan company have at its credit in a-
chartered bank as~ ~ot less tha~ $100,000 in excess o:f any 
.and all liabilities .of the company. Further, by 'section 61 · 
o:f the same Act(_limit§.tions are placed upon the. investment . -
. . . . 
powers of the company •. 
The- Money Lenders Act, RoS .. c. 1927, -Chapter 13. _ 
. : . . . . 
In some.respects,this. Act supplements the provisions 
. - -
- of:· the Small' Loans Act. Section- 6 requires that the interest -
on any loan unde~ $500 shall not exceed 12 per centum.per 
.. . .. 
annUm.,and this.l:-ate of interest shall be reduced to the rate 
o:f 5 per centum per annum :from the d~te~of' judgment in any 
. . . - -
suit' action, ol' other _proc:eeding, tor- the recovery o:f.- the 
amount due, 
The Interest Act,- R.S~_C·. 1927,, Chapter· 1.35. 
Section 4 -o:f _this Ac.t r·equires that . unless -a contract 
. . . . . . -
co11tains an express statement as to th~ ye~rly rate or 
- . -
pe;rcen~a~e ,of· interest to which any rate for a period less 
·.·' . 
'{ ".· 
RO 
than a year is equivalent, the maximum chargeable rate shall 
not exceed 5 per centum per annum. 
The Pawnbrokers Act, R.s.c. 1927, Chapter 152. 
While a pawnbroker is generally thought or as one who 
exchanges money for goods which he holds as security, there 
are definite regulations regarding the rates of interest 
which may be taken. For instance. according to section 3, 
for everypledge not exceeding fifty cents, the sum of one 
cen,t .·may be charged for any time not exceeding one month, 
and the ~ame for every month thereafter; and so on, in the 
s~me_ .proportion for every sum of fifty cents up to twenty 
dollars. By section 4, when the sum exceeds twenty dollars, 
the pawnbroker may take upon all beyond that amount, the 
rate of five cents for every four dollars by the month. 
The Bank Act, S.C. 1944, Chapter 30. 
This Act controls the incorporation s.nd business conduct 
of chartered banks in Canada,. all or which operate personal 
lo~n departments, and represent the most important ~+ngle 
source._ of' .credit in the country. The ability of other lending 
institutions to extend credit to consumers depends on the 
credita.ccommodations which the chartered banks afford them. 
As l1s,ted in schedule A of the Act, there are ten. chartered 
banks .in Canada at the present time, namely; 
'.,) 
Banque Canadie~e Nationale 
Barclays Bank (Canada) 
Imperial Bank of Canada 
· La Banque Provinciale du Canada 
The Bank of Montreal 
The Bank of-Nova Scotia 
\aJ paymem::; .Ior consum:er goo as so~a a--c-· re-v-a~.L una·er--a-
conditional sales contract-or a charge account; 
{b) the repayqrent of loans secured on consumergoods 
purchased by the borrower at retail; 
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The Bank of Toronto 
The Canadian Bank of Commerce 
The Dominion Bank 
.The Royal Bank of Canada 
Section _10 of 1-::h.e Bank Act requires that the capital 
stock of any bank b~ not less than $500,000. Moreover, by 
section 9, these banks are restricted to a rate of interest 
of 6 per centum per annum. 
The Quebec Savings Bank Act, R.S.C. 1927, Chapter 14. 
The 1948 amendment to this Act sets out conditions 
pertaining to loans made to indi vidua:ls. The revised section . 
38 enacted at this time provides that the bank may·lend money 
without collateral· security to any individual up to $1,000, 
provided that the aggregate amount of the loans made ·by the 
bank, excepting tho_se made to the government of Canada, does 
not exceed ·5 per centum.of its deposit liabilities. 
In September, 1950, parliament ·passed what is known as 
·- . . . 
The Consumer Credit · {Temporacr Provisions) Act. The purpo.se 
of this Act -was.to serve.asan. anti;,..~nflationary measure, to 
counteract the effect-of the Korean War on the supplies of 
goods available •. Regulations wer_e made from time to time for 
the carrying out of theAct, but. these were repealed in May, 
1952, being de.emed -no· longer -necessary. 
The Act provided that regulations could be made respecting--
the following: 
(a) payment for consumer goods sold at retail under a 
conditional sales contract or a charge account; 
(b) the repayrp:ent of loans secured on consumergoods 
purchased by the borrower at retail; 
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(c) the repayment of loans, the proceeds of which had 
been used to pay for consumer goods purchased by 
the borrower at retail; · , 
(d) the inspection of premises and the examination of· 
goods. and records; . · 
(e) requiring persons selling goods at retail on credit 
to keep proper records. 
As a further measure of protection,the Dominion Bureau 
of Statistics publishes a quarterly bulletin on retail 
consumer credit. The bulletin shows the increases and 
decreases in.· consumer sales, both cash and credit; for 
various commodit~es; and gives comparative tables showing 
the fluctuations for the previous year and the tenth year 
before that in various types of commodities. The bulletin 
may be purchased. for $1 :for a year .... -four publications. 
Canadians are protected from: the sale of poor securities 
. by ordinary corporations by the provisions of The Companiest 
Act, S.C._l9341 Chapter 34. Section 75 of this Act provides 
that securities of a company shall nOt· be offered to the 
public for subscription unless a prospectus in respect of 
those securities has been filed with the Secretary of State. 
In addition, every province has a companies Act covering 
corporations chartered by a provincial government, legisla~ 
tion providing for a securities commissioner, and fpr regula-
tions dealing with the prevention· of fraud and related aspects 
of handling securities. 
!A. .. 
Section -3 ;. Provincial Government Protection 
Every one of the ten provinces has general legislation 
. . -. . ·:· . . . ~ . . . 
covering .the marketing Qf most -.farm- produce, and many of them 
. . . . . . :'· 
-_have Acts :dealing with spe_ci.fic: comniodities. -The legislation 
of the p~o~inces which 'pertains to agJ:>iculture and agricul-
. . . . . . . . ~ 
tural products, has b~en -'convenie-ntly -summarized by the 
< • ' •• • • • • ••• t • 
Economics Divi~-~on ,of the Feder~l Department of Agriculture., 
These sunimaries are entitled: .: 
ProvinciaJ.Agricultural Leg~slationin the Atlantic 
Provinces, 1950, (published in February, 1952); 
-Provinc-ial Agricultural Legislation in Ontario and 
--.Quebec, -1951;. {published in B_?ptemb~r, 1952); 
- . 
- Provin~·iB;L Agric1l_~;tural Legi~lat:i,_~n-:.in Western PEU!ada, 
1950, (published in 1951).- _- •. _ -_ -_ · ---_ - -· --
The general legislation- covering ~_gricultural marketing 
in the provinces is as .follows: 
. . .. : . . 
Newfoundiand~~New.f6undland Ag~icultural Marketing Act, 
_ S•N.- 1939:, Chapter 5i. 
: Nova Scotia --The Agriculture and Marketing Act, S.N.S. 
-·1939, Chapter_ 4. . . - . -_ ·-
Part XVI--Grading,·Packaging, Inspection, 
and·Sa1e of Natural Products within 
the province. 
. -
T-he Natural Pr~ducts Marketing Act, S.N .s. · 
1946, Chapter 10. . - - • _ _ _ 
--New Bru-nswick--The Natural. P~od.ucts Act, S.N.i3. 1937, 
· _ Chapter- 52• · · · 
·.Quebec 
The Natural Products Control ~ct, S.N.B. 
1937, ·chapter 53. 
-_--Agricultural Products Act, li;.S•Q.-, 1941, 
· Chapter 132. _ -- --
· The Canned Foods Act, R.S.Q. 1941, Chapter 
- 140~ -~- -
ol-,. 
Ontario 
Manitoba 
--Farm ProductsGrades ap.d Sales Act, R.s.o. 
· 1950, Chapter 130. 
Farm Products Marketing Act~ R.s.o., 1950, 
Chapter 131. 
--The Manitoba Natural Products Market.ing 
Act, R.s.M., 1940,· Chapter 147. 
_ Saskatchewan --The. Natural Products Marketing Act, R.s.s., 
· 1940, Chapter 147. · 
Alberta- · ~-The Alberta Marketing Act, R.S.A., 1942, 
Chapter 253. 
British · · · · · ·. · 
Columbia . -..;The Natural ·Produ9t·s )Ylarketing Act, 
:. _ R,.s.B.C~, ).948; Chapter 200. ·. 
~ . . . . . . . . ' 
These A,cts provide for the_ establishment of' provincial 
· · marketing boards 1"1'~thin the province. concerned:, and· empower 
the boards to regulate, amo:tlg other things, the f'ollowirig: 
(a) the- estab_lishing_ of grades or classes of products; 
{b) the insp~ction,· _grading, ·packing, and marking, 
shipping,· .. t~ansportiri.g, advertising,, purchasing, 
and selling, _cif farm products; · 
(c) packages a~d c-orltainers to be: .:used; 
.·· . . . ·.. . 
{d) the sanitation and 'cleanliness'of all premises in 
which a farm product is stored, processed' graded or 
packed; · · · · · 
(e) price negotiations and price fixfng; 
{f) licensing-of persons engaged in marketing or processing 
of a regulated product; 
(g) the manner of distribution and the quaiity and quantity 
of such products. . 
:; The Quebec Canned Foods Act-, provides .for regulations 
including the following: 
{a) the licensing of canners; . 
(b) the-standards of quality; 
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{c) the preparing, grading, and inspecting of canned 
foods or :foods to be canned; . 
(d) the standard size of ·containers to be used. 
The Ontario Farm Products Marke~ing Act also contains 
provision for regulation of the times· and places at which 
tobacco is to be marketed,. and for determining the quantity, 
grade, and class to pe m~rket~d by each grower. 
The following provincial legislation has been enacted 
with respect to the marketing of.live stock and live stock 
products, including poultry arid eggs: 
Prince Edward . 
Island ... ~The Poultry and Poultry Products Act, 
S.P.E.I., 1940, Chapter 4 •. 
Provincial Live Stock and Live Stock 
Products Act, S.P.E.I., 1949, ·Chapter 39 •.. 
New Brunswick--1'he Live Stock and Live Stock Products 
. Act, S.N.B. 1 1928, Chapter 44• 
Quebec 
Ontario 
Manitoba 
. --The Agl\'icultural Products Act, R. S.Q., 
1941,. Chapter 132. .. . ·. · 
· (Regulations contained in Order'' in 
· Council 1780, issued in July, 1941, 
and Order in Council 353, issued 
January 31, 1945.) · · 
--Live Stock and Live Stock Products Act, 
R.s.o., 1950, Chapter 212. · . . 
..;_The Manitoba Live Stock and Live Stock 
Products Act, R.S.M., 1940, Chapter 122. 
Saskatchewan --The Live Stock and Live Stock Products 
Act, R.s.s., 1940, Chapter.187. 
Alberta -.;.The Alberta Live Stock and Live St.ock 
Products Act, R.S.A., 1942, ·Chapter 88. 
British 
Columbia--The Live Stock and Live Stock Products 
Act, R.S.B.C., 1948, · (British Columbia) 
Chapter 315 • 
. The Beef Grading Act, R.S.B.C., 1948, 
Chapter 26.. · . 
The Hog Grading Act, R.S.B.c., 1948, Chap-
ter 146. · . 
The Poultry~and Poultry Products Act, 
· R.S.B.C., _1948, Chapter 258. 
_Egg~ Marks Act, R.S.B.C., 1948, Chapter 104. 
TheWool Grades Act, R.S.B.C., 1948, Chap-
ter 368. 
The Live Stock and Live Stock Products Acts of New 
Brunswick, Prince Edward Island, Saskatchewan, and British 
Columbia provide for the enforcement of any provisions of 
the Federal Live Stock and Live Stock Products Act, and its 
amendments and regulations, that are Within the legislative 
autho~ity of the particular pr?vince. The Manitoba and Alberta 
Live Stock and Live Stock Products Acts provide that inspec-
tors acting under the Federal Act shall be ex-officio 
inspectors under.the provincial Acts. Similarily, the New 
Brunswick Act provides that inspectors appointed under the 
Federal Act will have the same right and authority within 
the province as if they had been appointed by the. Provincial 
Minister o:f Agriculture. 
The Ontario, Manitoba, Saskatchewan and Alberta Live 
Stock and Live Stock Products A~ts all provide, among other 
things, for regulations respecting: 
(a) standards, grading; inspecting,.packing, and trans-
porting of such products; 
(b) fhe licensing of dealers· in such products; 
(c) the appointment of inspectors. 
In addition, . the New Brunswick and Prince Edward. Island 
Acts require that all· cases and containers of eggs to be 
exportedotl.t of the-province shall be marked with the class 
and grade contained in accordance with Canadian standards; 
and the Acts of Saskatchewan and Alberta prohibit.the.buy:ing 
and selling of eggs unfit £or human consumption • 
. The Prince Edward Island Poultry and Poultry Products 
Act provides for regulations respecting: 
(a) standards of quality and grades; 
(b) inspecting, grading, packing, labelling, branding, 
and marking of such poultry or products; 
(c) sanitation on the premises operated by any person; 
(d) requiring that dealers of such products must be 
licensed. 
The regulations respecting the grading, packing, and 
marking of eggs' passed under the authority of the Quebec 
Agricultural Products Control Act, provide that the factors 
comprising the standards for eggs shall be: 
·(a) grades; 
(b) grading premises and equipment; 
(c) packing materials; _ .· (d) grade markings. ·· -
Fueyher, the compulsory grades shall be Grades A, B",-and 
C,with the following additional optional grades: 
Grade A Medium 
Grade B Large 
Grade B Medium 
Grade A Pullet 
Grade B Pullet 
RS 
The regulations under this Act -respecting quality, appearance, 
shell, and weight correspond closely to those contained in 
the Federal Regulations; as do also those for packing and 
marking of containers. 
The regulations passed under this same Act for the 
province of Quebec, respecting the grading andsale of dressed-
poultry, require that dressed poultry ·shall be graded, marked, 
or packed only in aregistered poultry packing 'station. The 
kinds, sub-kinds, standards, and grades of poultry correspond 
to those in the Federal regulations. 
British Columbia has several separate Acts not common 
to the other provinces. The Beef Gr~ding Act provides for 
regulations in regard to inspection, grading, marking, and 
advertising of beef carca.:sses. The Hog Grading Act provide's 
for the· inspection, grading, and marking of ho,g carcasses. 
The Wool Grades Act provides for the making· or regulations 
regarding the establishing of grades for·wool, and the 
inspection, grading, marking, packing, transporting, and 
advertising of wool. within the province. The Poultry and 
Poultry Products Act provides for regulations respecting: .. 
(a) grading, inspecting, packing, packaging, shipping, . 
. transporting,- purchasing and selling of such products; 
{b) measures of sanitation on the pr~mises where poultry 
are kept;.· · 
(c) requiring that dealers must be licensed; 
{d) the.Federal inspectors, who are to be ex-officio 
inspectors under this Act. 
ro 
The Eggs Marks Act, also of British Columbia, requires 
that any dealer having eggs in his possession which have been 
imported into the country and have not been marked, must have 
each egg marked with the words ttProduce ofn and the name of 
the country of origin •. It also requires marking o:f recep- · 
tacles containing foreign eggs, posting of notices of sale 
or use of Chinese eggs, and that warehous.emen and common 
carriers notify the chief inspector under this Act on the 
importation and movement of foreign eggs. 
Most of the provinces ha~e specific legislation 
respecting the marketj;ng of dairy products. This ~egislation 
is as follows: 
Newfoundland--Legislation respecting margarine. 
Nova Scotia --Agriculture and Marketing Act, S.N.S., 
1939, Chapter 4. 
Part XVII--The Distribution and Sale 
of Milk• 
' . Part XVIII--The Encouragement of 
Dairying. · 
The Margarine Act, S.N.S., 1949, Chapter 3. 
Prince Edward . 
Island--The Dairyments Association Act, S.P.E.I., 
. 1925, Chapter 18. 
The Milk Act, S.P.E.I., 1947, Chapter 27. 
Prince Edward Island Milk and Cream 
Producers, Consumers, and Distribubors 
Protective Act, S.P.E.I., 1941, Chapter 17. 
The Provincial Dairy Industry Act, S.P.E.I., 
1950, Chapter 12. 
New Brunswick--The Dairy Products Act, S.N.B., 1935, 
.· Chapter lo. 
The Dairy Industry. Act, S.N~B., 1949, 
Chapter 18. · · · · . · 
The Oleomargarine Act, 1949, Chapter 23. 
,n· 
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Quebec 
Ontario 
Manitoba 
An Act Respecting Cheese and Butter 
Manufacturing Associations, R.S.N.B., 
1927, Chapter 40. 
--The Dairy Products Act, R.S.Q., 1941, 
· Chapter ·126. • , · - · 
, An Act Protecting the Dairy Industry in 
the Province, S.Q., 1949, Chapter 44. 
The Butter and Cheese Societies Act, R.S.Q., 
1941, Chapter 128. 
---T:he Dairy Products Act, R.s.o., 19~.0, 
. Chapter 86. · 
The Milk Contr9l Act, R.s.o., 1950; 
Chapter 233. 
The Milk and Cream Act, R.S.o., 1950, 
Chapter 232. _ · · 
. . . 
The Oleomargarine Act, R.s.o., 1950, 
Chapter 259. 
--The Da~ry Act, R.S.M.; 1940, Chapter 49. 
The Manufacture and Sale of Margarine Act, 
S.M., 1949, Chapter 35. _ 
Saskatchewan--The Dairy Products Act, s.s. 1948, Chapter 65. 
Alberta 
British 
, The Margarine Act, s.s., 1949, Chapter 77. 
~-The Dairymen's Act, S.A., 1950, Chapter 18. 
The Margarine Act, S.A., 1949_, Chapter 62. 
Columbia --The Dairy Industry {B.C.) Act, R.S.B.c., 
1948, Chapter 90. 
The Creameries and Dairies Regulations Act, 
R.S.B.c., · 1948,. Chapter so. 
The Oleomargarine Act, S.B.C., 1949, 
Ghapter48. . ·. · 
The Dairy Act of Manitoba and the Dairy Products Act of 
Saskatchewan both enact the provisions of the Dairy Industry 
Act (Canada) so far as they apply to the marking of description 
and grade on any package of butter. The Dairy Industry Act 
(B.C.) enacts all the provisions of the Federal Act so far as 
they are within the competence of the province, and outside 
that of the Dominion. 
With the exception of Newfoundland {as in 1951) the 
legislation respecting the dairy industry in the provinces 
provides for at least the following protective regulations: 
(a) the licensing of operators of dairy processing or 
manufacturing plants; 
{b) the sanitary conditions in processing and manufac-. 
turing plants; 
{c) supervision and control of the handling, transporting, 
preparing, storing and delivering of milk and cream; 
{d) the standards for grading, sampling, testing of 
milk and cream; 
(e) the appointme.nt of commissioners and inspectors to 
carry out the provisions of the Act. 
In addition,· the Acts i.n New Brl.mswick, Quebec, Ontario, . 
Saskatchewan, and Alberta provide for price regulations. It is 
definitely stated in the· legislation of Prince Edward Island 
and Ontario that milk and cream from diseased cows cannot be 
sold. The Butter and Cheese Societies Act of Quebec provides 
:for penalties for persons selling adulterated milk, skim milk, 
or tainted or sour milk to manufacturers of·butter and cheese. 
The Provincial· Dairy Industry Act of Prince Edward 
Island,· and the Act to protect the Dairy Industry in the province 
o:f Quebec, prohibit the manu:facture and sale o:f margarine within. 
those provinces. The Acts o":f New Brunswick and Alberta 
forbid the coloring of margarine to make i~ look like butter. 
The Acts controlling margarine in all the prov:inc~.s whereit 
: - . . _; 
is manufactur~d and sold provide r~gtilations.: reqlJ.iring: 
{a) that manufacturers azid· whoie~ale dealers ire 
margarine must be licen~ed; -- _, 
(b}·that public eating places serving margarine must 
display conspicuous signs declaring this fact; 
- - . 
. {c) that margarine- cannot be mixed with butter for -
sale- or use in· pub)..ic eating places; 
(d) that regula.tio:q.s be followed.respecting·the·color, 
water, and fat content, manufacture, packaging, _ 
and sale of margarine~ - · 
; ·: 
Under the terms- -of~ the union ·of N_ewfoundland 'with Canada, 
margarine may continue to be 1llanu,factured and sold in the 
province but, t1.nless lawful under the laws of Canada, it may 
not b.e exported from Newfoundland into any other provi·nce. 
With regard to fruits,_ vegetables,_ honey,· and-maple 
products the fol~owing provincial legislation has been 
enacted: 
Newfoundland--The-Vegetable Grading Act, S~N., 1950, 
Chapter 26. 
Prince Edward 
Island--Agricultural Products Marketing Act_, 
-. (P.E.I.), S.P.E.I., 1940, Chapter· 40. 
New Brunswick--The-Natural Products Act, S.N.B., 1937, 
Quebec. 
Chapter· 52. . 
· Regulations respecting Grading of 
Fruits and Vegetables • 
.-.:.:The. Ag:r;icultural Products Act, R.S.Q., 
1941, _ <.ihapter 132. - ___ -- _ 
Regulations under this Act: 
·concerning Sale of Fruits and 
Vegetables; 
Concerning the Grading and, Sale of 
Maple Products. 
The Tobacco A.ct, RoS.Q., 1941, Chapter 1341 
Ontario--The Fruit Packing Act, R.s.o., 1950, Chapter 
. 150" 
The Farm.Produets Containers Act, RoS.o., 
1950, Chapter 129. 
Manitoba--The Manitoba Vegetable Sales Act, SoM., 1941, 
Chapter 64. 
Saskatchewan--The Vegetables and Honey Sales Act, s.s., 
1947, Chapter 70. 
Alberta--The Vegetable Sales (Alberta) Act, R.S.A., 
1940, Chapter 82. 
British 
CoTiumbia--The Fruit, Vegetables and Honey Grades Act, 
1948, Chapter 133. 
The legislation of Newfoundland, New Brunswick, Quebec, 
Manitoba, Saskatchewan, Alberta all provide that regulations 
be made respecting the following: 
(a) the classifying and establishing of grades for 
produce; · 
(b) providing for inspecting, grading, packaging, packing, 
marking, shipping) advertising, and selling of 
vegetables within the respective provinces; 
(c) requiring the licensing of brokers, commission agents, 
dealers, and packers; 
(d) allowing for·appointment of inspectors to carry out 
the Act; 
(e) prescribing the packages and containers to be used. 
The Prince Edward Island Act provides for regulations 
respecting the sale of vegetables by grades in cities and 
in'cprporated townso It also provides for the adoption of 
Federal regulations made under the Fruit, Vegetables and 
Ho~ey Act (6anada} where considered advisable. 
q!> 
The regulations respecting Maple products in the 
Province of Quebec provide ~or grading for commercial 
purposes, ~d define.;:~ the grades to be used. These 
regulations also provide for sampling and testing and for 
inspection by a provincial inspector. 
The Tobacco Act of Quebec provides for regulations 
respecting: 
·{a) sanitary conditions for handling; 
(b) standards of quality; 
(c) the. manner of preparation; 
(d) the classification ~nd inspection of tobacco. 
The Ontario Fruit Packing Act provides for provincial 
aid for the erection of buildings ·for proper grading, 
packing, and storing of fruits grown by the Fruit Growers 
Association. 
The Farm Products Containers Act of the same province 
provides for the licensing of producers upon the request of 
Agr'icultural Associations. 
The British Columbia Act provides for regulations 
respecting packing, packaging, marking, handling, shipping, 
transporting, or advertising of products, and the appointment 
of inspectors to carry out the Act. 
Saskatchewan also has provincial legislation covering 
the manufacturing and sale of bread within the province. 
This legislation is contained in .The Bread Sales Act, R.S.S., 
1940, Chapter 155. This Act. provides for regulations 
respecting the licensing of bakeshop proprietors. It 
establishes a net weight of 20 ounces for the. unwrapped 
bread,. except for .fruit bread or other fancy breads which 
must not weight less than 16 ounces. 
Every province except NewfoUn.dland has legislation 
providing for the establishment of Credit Unions .for the 
purpose .of promoting thrift among their. members, and to 
create credit for the members at legitimate rates of interest. 
These Credit Unions are a . very important source of small 
loans for consumers, particularly in rural areas. The 
loans are available to members·a.ccording to the amount they 
have invested in the credit union,without putting up further 
collateral. 
q1 
Section 4 - Private Organization Protection 
Better Business Bureaus 
The National As so cia'l:~ion o:f Better Business Bureaus 
maintains branches in the principal cities o:f Canada. These 
branches provide information regarding commodities and trade 
practices to business establishments, employees, and the 
general public. One o:f their own booklets, HERE'S HELP FOR 
BUSINESS--EMPLOYEES--THE PUBLIC, describes the aims o:f the 
. association as being:l 
Promote and maintain advertising and selling 
practices fair to business and consumers alike--
Protect business, and the public from :fraud, 
misrepresentation, and chicanery in business trans-
actions--
Provide educational helps for Mr. and Mrso 
America in their quest for full value for their 
money and thereby increase their knowledge and 
confidence in our business system. 
The association has prepared A GUIDE FOR RETAIL ADVER-
TISING AND SELLING which is a consolidation of the various 
standards and recommendations adopted by the Bureau. The 
:first slogan adopted by the Bureau was "Truth in advertising.n 
The booklet referred to previously describes their efforts 
in this :field thust2 
The Bureaus' program in this field is designed 
to minimize consumer complaints through the voluntary 
observance by business of reasonable and workable 
standards for advertising and selling. The effect is 
1Here's Help for Business--Employees--The Public, National 
Better Business Bureau, p. 3. 
2Ibid, page 6. 
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to eliminate a great nwnber 6£ confusing terms and 
exaggerated statements :from advertising and selling, 
with a consequent enhancement of confidence. by 
customers and a reduction of. costly, unfair competi-
tive practices. 
One of: the Bureaus• most important jobs is to <check 
advertisements carefully for compliance with the standards. 
It is up to them to·spot flaws and bring them to the advertisers' 
attention. 
· Another free service of the Bureau is that of bringing 
·buyers and sellers together, when there have been customer 
complaints, _in order to. work out a satisfactory solution. 
If this attempt fails,the complaint is investigated. 
Employees of firms ~hich are members of the Bureau 
. . 
benefit· through the educational help and protective inf'orma-. 
tion that ts accessible to the group .. 
Perhaps the· most.f'ar-reaching service of the Bureau is 
its broad program of' consumer education in money management, 
in buymanship, and in evecyday relations with business. 
Among the most· important and ·most widely read of' these are· 
the "Factstt bulletins. The bulletins ·cover more than a score 
of' subjects and give basic and unbiased information about 
·.merchandise, securities, and our fundamental economic 
processes. The Bureau co-operates with educators in develop-
ing teaching materials on our economy from a consumer's point 
. . . 
·of' view. Unfortunately, many of' the secondary schools in 
Canada do not avail themselves of' this opportunity. 
· The Bureau also maintains a "Solicitation Divisionff which 
collects the facts regarding· solicitation schemes a.nd their 
promotion. These are of Special interest to businessmen who 
are constantly getting calls for donations to new appeals. 
The Fair Trade Code, compiled by theNational Association 
of Better Business Bureaus,.and endorsed by all its branches, 
sets forth the following.principles: 
1. Serve the public with honest values. 
2. Tell the truth about what is offered. 
. . 
3. Tell the truth ina forthright manner so its 
significance .may be underst.ood by the trusting as 
well as the analytical. 
4. Tell customers what they wan:t_to know--what they 
have a right to know and ought to know about what 
is offered so that they may buy wisely and obtain 
maximum satisfaction from their purchases. 
5. Be prepared and willing to make good as promised 
; and without .quibble on any guarantee offered. 
. . . . 
6. · Be sure that the normal use of merchandise or 
services offered will not be hazardous to public 
health or -life. 
9. 
10. 
. . . 
Reveal material:facts, the deceptive concealment 
of which might cause consumers·to be misled, 
Advertise and sell merchandise or service on its 
merits· and refrain from attacld:ng eornpeti tors or 
reflecting unfairly upon theirproducts, services, 
or methods of doing business. 
If testimonials are used, use only. those of 
competent witnesses who are sincere and honest 
in what they say about what you sell. 
. . . . 
Avoid all trickydevices and schemes such as 
deceitful trade-in-allowances;.fictitious list 
prices, false and exaggerated comparative prices, 
bait advertising, misleading free offers, fake 
sales, and similar practices which prey upon 
human ignorance and gullibility. 
-The Canadian Association of Consumers 
The Canadian Association of Consumers is a national 
organization, created arid ~ponsored by Canada's leading -
. . . ~ . . . . 
women's organizations in 1947 to represent the Canadian . 
consumer. The need for such an. organization became acutely 
recognized upon the disbanding of the Consumer Branch of 
the Wartime Prices and Trade Board •. The National Gounoil 
- . - • l • 
o-=f' Women called together representativ~s of all. the 56 
national women's. ~rganizations to consider the .feasibility 
. . . 
of estab:J,.ishing a voluntary peacet:i,me ·consumer organization. 
By its constitution,_ the Nationa:-1 Board of nirec.tors 
of CAC must. include; aniong 'othe:ri3,representatiy_es from a. 
minimum of fi.fteen o.f the supporting national women's 
organizations. · The.~n~tional :president reported at the last 
annual meeting, in September, 1-9~_?; ·that the groups which 
. . -
·have become fully participating-members. are: 
Canadian Diet-etic . Association 
; 0 o¥• Oo" 
Cercle des Fermi'eres 
- . . . 
Canadian Federation of Business and Professionai 
Women's Clubs 
Canadian Home Econtimist.s Association 
Dominion Wom~n's Association-Council, United 
Church of Canada · · 
Fede-ration Nationaie St. Jean-Baptiste . 
. . 
Federated Women's Institutes·o.r Canada 
Imperial Order Daughters_ of the Empire 
National Council of Jewish Women 
100 
(0 J 
National Council. Young.Wonien's Christian Association 
National Council of Women 
Salvation Army 
Ukrariian Women's ·Association of Canada . 
·Women's Missionary Society, United Church of Canada 
The combined membership represented by ~he above fifteen 
. . . 
national women'.sorganizat;ions is more than 500,000. 
· The organization is open to· every woman in Canada for an 
annual fee of ·one dollar. Apart from the membership of the 
supporting organizations, there are more than 13,000 
individual members. There are nine provincial branches and 
a network of locals in.most of the larger towns and cities. 
The organization publishes monthly a bulletin in . which . · 
it tells consumers what they should know.for their protection 
and wise buying. New products-are discussed, standards, 
labels, and other valuable,, purchasing points are disclosed. 
The national presideJ:it has set out the principles and 
aims of the organization as follows: 
(1) It endorses the free enterprise or competitive 
system as it exists in this democratic country, . 
believing it has contributed greatly to one of the 
highest standards of living in the world, and has 
provided the greatest measure of protection for 
consumers generally. 
{2) It-endeavours to serve impartially, the best interests 
of all consumers and will not permit itself to 
become a pressure group for any one special interest 
or economic group at the expense.of any other. 
{ 3) It will not perrp.i t itself to be stampeded into 
emotional short term decisions which are not in the 
best long term interests of all. · 
. \J()gl(ill ~\ty 
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In line with these principles, GAC aims to: 
(1) provide a·ehannel for bringing the views of con-
sumers to the attention. of government, producers, 
trade and.. industry t and also . a return channel 
for information from these to the consumer; 
(2) study consumer problems and make recommendations 
{J) 
for their solution; · 
circulate information on matters of consumer interest 
concerning goods' qualities, standards' services'. 
and values; and 
. . 
(4) ·provide~ as ·strong a voice for consumers as national 
associations now' give to trade, industry, labour, 
and agriculture, thus completing representation 
. of the segments. ()f our economy, in which the chief 
purchaser--the:...eonsumer--has too long been silent.l 
.. 
Through its.va:rious committees CAC participates in 
conference with gcrvernment., ~rade, industry,· and agriculture; 
.. and puts many consumer problems and complaints before manufac-
.. t\lrers and government official's. 
. . 
. . 
The_Goristimer Research Committee of the organization 
. . 
. . . . 
· collects information necessary to answer letters of inquiry 
. . ': . 
· and complaint· and ass.~mbles material useful for publication 
in the National Bulletin~ It has supplied information on 
such topics as meat, bread, breakfa~"t:, foods, detergents, 
jars.and jar tops (on which they have made an extensive report)~ 
. . . 
and rubber rings .for preserve. -sealer-s. 
. . . 
. The Mtlk Comtnittee ha~ worked consistently. to keep milk 
. . 
p~ices down.and delivery:anddistt>ibution services at top 
·level. The.ir· aim is to have consumer representation on all 
government price fixing coriimis,sions. · . This has already been 
_accomplished in Ontario. A price differential between home-
delivered and store•purchased milk. is another objective. This 
has been accomplished in Winnipeg• Finally, CAC is trying 
to further public hearings by ~lk Boards before changes are 
made in the price of milk, This has· been accomplished in 
. .. 
. . 
both Manitoba and Ontario. 
The Committee on Consumer Relations works to achieve 
recognition for the organization by agriculture, industry, 
trade, and the public in general, by arranging for GAG 
participation in radio broadcasts, articles in trade journals, 
and speeches by the president or other officers to various 
organizations. Conferences are held with many government 
departments and private associations, such as Primary Textile 
Institute, Food Division, Retail Merchants' Association of 
.canada, Canada Packers, Limited, The Wool Board, and sever&~ 
others. 
Representatives of CAC met with the Food and Drug Division 
of the Department of National Health and Welfare, and millers, 
bakers, and members of allied trades to consider recommenda-
tions for new bread and flour regulations. These regulations 
came into effect on January 1, 1953.· They provide for the 
use of vitamin B and enriched flours in the making of bread, 
and set up standards of content for seven different kinds o:f 
bread. These proposed regulations were published in the 
September, 1952, issue of the CAC Bulletin in order that 
consumers might be :fully aware o:f the varieties and nutritional 
values available in this staple product. 
Still another committee, that on National Industrial 
Design, is actively operating through the channels of CAC. 
In 1948 the National Industrial Design Committee was. set up 
by the government of Canada. ~ong its. 25 members is a 
representative. of CAC-. The purpose of this committee is to 
make the public conscious of design and to stimulate'' and 
encourage designers •. A Canadian Design Index has been com-
piled1 which lists more than 100 articles of .Canadian design 
which have been approved by a board of qualified· judges. 
CAC members have been encouraged to send in suggestions for 
improv.ements of articles of everyday use. A booklet "It 
Pays to Buy A.rticles of Good Designttwas printed and nearly 
20,000 copies. distributed toCAC members and other groups. 
This pamphlet illustrates good and poor designs, of lamps, 
radios, cha:irs, cutlery,. and other common household items. 
In this connection_, the National· Industrial Design Committee 
has established a library· c>f b~oks .and· magazines on product 
design, which may be borrowed by . consumers through local 
public or university libraries.- Film strips and travel 
exhibitions and displays are available on application, t_o 
in~titutions whic~·can provide suitable display facil~ties. 
. . . . l 
The publication CANADIAN DESIGNS FOR EVERYDAY U~E, which is 
the story of the Can~dian Design Index, contains over 80 
products illustz:ated and described, and may be purchased from 
the committee for fifty cents. 
The work of the Textile Standards Committee -of the 
organization is divided into four sections: 
(1) The establishment of standards for eyeryday 
merchandise; 
(2) The standardization of-sizes for children's and 
women's' clothes; 
(3) The labelling of the fibre content of the material; 
(4) The.forwarding of legitimate complaints of consumers 
to manufacturers and-retailers. 
In 1949 CAC was largely responsi~le for getting the 
government to pass the National Trade Mark and True Labelling 
Act. CAC is now asking the government to set up standards 
for such things as sheets, work clothes, children's play 
c:Cothes) etc. CAC is also pressing the government to exercise 
its power under the National Trade Mark and True Labelling 
Act and to set up standard sizes for women's and childrents 
clothes based on body measurements, similar to those estab-
lished in the United States-by a government survey made in 
1937. CAC has already held a conference with Canadian 
. . 
Retailers' Fed~ration, which is anxious to see standard 
sizes set up and adopted by manufacturers. 
With regard to the labelling of fibre content, CAC is 
pressing the government to set up a simple system of labelling 
that will at least teil consumers wh.at they are buying. · It 
has suggested that a marking be painted on the selvage or 
that a ticket be attached to each bolt of goods and to each 
ready-made garment n-aming the fibre in the order of the 
amount in the material. It would mean that the consumer 
wou~d know better how to use the fabric and how to care for 
it. 
In the autumn of l951,CAG presented very strong protests 
. . . . 
to the Federal Government against the practice of. resale 
price maintenance. The organization was a very influential 
factor in having the ban against this practice passed just 
before Christmas of that year. This ban prevents manufac-
turers from fixing the prices at which retailers must sell 
their goods. 
These are only some o:f the servi~es which CAC has 
succeeded in rendering the Canadian consumer. The organiza-
tion is constantly at work studying new products and designs, 
:fighting for better nutritional standards, more uniform 
labelling and packaging of:numerous products, and the education 
of the Canadian consumer for more intelligent use of Canadi~ 
products. 
The. Canadian Credi·t Men's Trust Association, Limited 
While this organization is made up of manufacturers and 
wholesalers, and does. not ~irectly touch consumers, the 
results of its work are .felt by many •. It operates primarily 
for the promotion of co~operation in the interchange of credit· 
{j ~·6 
.• , (II " 
·. inf<;>rmation. Through its ef:forts:/~here has been -vast improve- I 
ment inmethods of credit granting, and laws have been placed 
on the Statute books conducive to sound business practice. 
Examplesof this are The Bankruptcy Act, The Bulk Sales Act, 
and the Assignment of Book Debts Act of the various provinces. 
An interesting-phase of the work of this organization .is its 
education program, under \IIThich students are trained for·. 
credit manage:ment work. ~rhe courses ·are conducted by the 
Department of University Extension ·of the University of 
Toronto. Thus, consumers are protected by the more competent 
a:nd efficient credit personnel with whom they will come in 
contact •. · 
Ganadian Legal Aid Services 
Legal aid in Canada has shown a ·more rapid growth in 
·the past few years. Each province has claimed the right_ to 
set up its own Legal_ Aid ~:ommitte.e under the auspices of_ the 
Provincial Bar Association; but a .central committee. has been 
established by the Ganadian Bar Association, which acts as a 
· lialson for the other groups. By the summer of 1951 every 
province except Prince-Edward Island and Newfoundland had 
established some legai aid committee. 
According to JohnP. Nelligan,1 Assistant Director of the 
Survey of the Legal Profession in Canada, existing facilities 
.may be divided into four groups: 
Procedure for the assistance.of needy litigants 
in the courts; legal. aid ttclinics• which are held at 
_ announced times to dispense advice and refer more 
serious cases to voltmteers for further action; 
volunteer panels maintained by local bar associations; 
and legal aid bureaus. operated by welfare organizations. 
1Nelligan, John P~,"I.egal Aid in Canada: Existing Facili-. 
ties," The Ganadian· Bar Review, O:ttawa, The Canadian· Bar 
Associatio~, Vol. XID, No. 6; p. 591. 
The first organized plan .for the legal assistance of 
poor persons introduced by any law society in Canq.da was· in 
Alberta in 1932. To be eligible for aid, an applicant· must 
. saDis.fy three conditions: 'He must be without sufficient 
means.; have a prima facie c~ase, and have a prospect of 
recovering from the opposite party after judgment. 
Although no lawyers' group in Canada operates a full-
time :legal aid office, several hold w~ekly clinic.s, usually 
at the local. court bouse, where the poor may apply for help. 
The oldest of these is operated by the Law Society of 
Manitoba in Winnipeg •. Similar clinics exist in several other 
cities in various provinces. 
Mr. Nelligan states that no fixed standard of eligibility 
has been set, but·~ingle persons earning less than $75, and 
married persons earningless than$100 a month are usually 
considered proper subjects f'or legal aid. 
Continuing in the saJn'e article,. Mr. Nelligan states:·l 
The most. ambitious plan y~t devised· is. the one 
contemplated for Ontario,. by the Law Society o:f Upper 
Canada. In October, 1950, ·the Law Soci.ety approve4 
in principle the institution of a legal aid plan, 
entailing the establishment of a series of legal aid 
clinics, based generally on the Winnipeg model, but 
diff'ering essentially in.being province~wide and not 
con.fined to any one city or district. 
To be eligible .for.aid under this plcm an applicant's 
annual earnings should be less than $900, plus an additional 
$200 ·for each dependent. 
In Nova Scotia,the Barristers' Society has authorized the 
. . . 
establishment of legal aid clinics in Halifax and Sydney. 
1Ibid, p. 598. 
With regard to the volunteer panels maintained 'by. 
' . . . . . 
local bar associations,Mre Nelligan says:l 
Perhaps. the most extensively used :form of organized 
legal aid is the volunteer panel maintained by local 
lawyer associations .to handle legal aid cases brought to 
their attention. Urilike the clinics, no regular hear-
ings are held to receive applications, nor is any 
provision made :for payment of court fees or other dis-
bursements. 
One of the most-active of these schemes was organized in 1950 
in Saint John, New Brupsw·ick_, and the Bar of the city of 
Quebec introduced a plan of this kind in May, 1951 .. 
Welf.are organizations are constantly .encountering cases 
in which legal problems are i~volved, but in only two cases, 
both in Montrea~do these organizations maintain legal aid 
offices of their own • 
. 
The most successful of all legal aid projects in Canada 
-was .established in 1942 by the Committee on War Work o:f the 
Canadian Bar Association •. ·In co-operation with the Department 
of National Defen·ce, th:is committee arranged a system :for 
handling the legal problems o:f the members o:f the armed forces. 
With respect to the provision of aid in criminal cases, 
every province except Quebec and Nova Scotia has made some 
provision for the financial assistance of indigent_accused. 
Legal aid bureaus or orgarlizations seldom do much work in the 
criminal courts. Winnipeg, Saskatoon, and Ottawa are the. 
three principal cities where legal aid groups are concerned 
with the defence of indigents in the criminal courts. 
In all. cases, every effort is being made to see that not 
only persons who have no funds will get legal advice for 
_libid, p. 600. 
nothing, but that borderline cases, who have some .funds, will 
get advice at reduced rates •. 
The Canadian Standards. Association 
While this- organization is operated primarily for the 
promotion of standardization in Canadian industry, the results 
of its efforts afford a real protection to consumers. The 
organization was incorporated in 1919 under the name of the 
Canadian Engineering Standards Association. In 1944 it 
became the Canadian Standards Association, and was empowered 
to exercise its .function in relation to any and all types of 
material and products. 
Colonel W. R. McCaff_rey, General Manager of Canadian 
Standards Assoc;:iation, writing in the May, 1949, issue of 
MODERN POWER & ENGINEERING states two of the most important 
functional eharacteristics.of the organization asil 
(a} To provide, originate, and furnish Canadian 
Standards of any nature whatsoever, which are in 
the interests of purchasers and users, toward the 
improvement of standardization of materlals, . 
processes and related matters; to provide· systematic 
·. means by which organizations interested in standardi-
zation work may co-operate in establishing and 
promoting Canadian standards to the end that dupli-
cation of work and the promulgation of conflicting 
standards may be _avoided. 
(b) To serve as a clearing house for information- or 
standardization work in Canada and foreign countries, 
to further the standardization movement as a means 
of advancing national economy, and to promote a 
knowledge of, and the use of, approved Canadian 
Standards, both in Canada and foreign countries; to 
·act as an authoritative Canadian channel in inter-
national co..;.operation in standardization work. 
1McCaffrey, Gol. W .R., nst~~d~rdization Saves $ $,n reprinted 
froni Modern Power & Engineering, May, 1949, p. 5. 
•''. 
The operatic~ of the Canadian Standards Association 
. . . 
·are carried out- entirely on a voluntary basis, without 
remuneration to its members. All standards are established 
on the basis of minimum requirements so that manufacturers 
are not restricted in the matter of producing articles of 
better quality than those required by.basic standards. 
. " 
An active.· subsidiary of the organization is· the· Canadian 
. . 
Approvals Labo.rat.ory, a unique,. all-Canadian. organization, 
which provides a testing and certification service on 
electrical equipment and appliances, and oil burners. Its 
purpose is to reduce fire and life }1.azards. The work of 
this organization was first begun about 1919 by the Hydro-
Electric Power Commission of Ontario. Between 19i9 and 1940 
its services were extended to meet the requirements of· other 
provinces. In 1940 it came under the jurisdiction of the 
Canadian Standards Association:. 
The Canadian Electrical Code, Parts I and II, is the 
basis of electrical approval and inspection in all provinces 
of Canada. The contents of Part I of the Code correspond 
to some extent to those of.the National Electric Code·of 
the United States• This Part deals with inside wiring rules,. 
and is known as an installati.on code. :Part II. consists ·Of 
ov~r a hundred.individualspecificat~ons for electrical 
equipm,ent and appliances. ·Existing specifications are 
reviewed periodically and revised when necessary to ensure 
that they represent sound, up-to-date engineering practices. 
II j/ . 
The approvals service applies to both imported equipment · 
and equipment manufactured within the country. The only 
exceptions are it~ms to be used in: 
{a) Premises used exclusively by an electrical power 
or communication utility; 
(b) premises used in the operation of electrical 
railways that are supplied with electric current 
from the railway power circuit; 
(c) mines; 
(d) aircraft and marine work. 
Approval is based on the definition in the Canadian 
Electrical Code, Part I, and onthe. rquirements of indi-
vidual standards spe~ificati.ons of Part II of the Code. . The 
definition contained i.n· P,art T reads as follows:l 
. . 
. APPROVED: When used with reference to any par-
ticular electric~l equipment means that suchequipment 
has been submitted for examination and test to the 
GSA and that formal approval bas been given to the· 
effect that it conforms to the CSA Standards as estab-· 
· .. li shed unde.r the provisions of the ·canadian Electrical Code. · · · · 
Sample models of every type of oil burning equipment 
must be tested and approved by the laboratory before it can 
be sold and installed. American models distributed in Canada 
must also have the GSA stamp of approval before th~y can be 
·installed in Canada; 
Insta~lation, . operating, and service instructions, 
which must be furnished.by the manufacturer with all equipment, 
. . ' . . 
·lcsAApprovals Service, Origin, Scope and Procedure, 
Toronto,-December, 1949, p. 5. 
are checked to enstire they· are complete ··and correspond with 
CSA installation and operating regulations for the particular 
equipment. If the equipment sll.ccessfully passes these tests, 
an interim report is prepared which_is referred to the manu--
facturer and to the Fire Hazards Committee of the GSA. A · 
ballot of the Fire Hazards' Committee and, if necessary, of 
the Approvals Council, is then. taken by mail, and a favorable. 
two-thirds majority must be received from the members before 
- ' 
the equipment can be given approval by the GSA.- As a con-
. -
tinuing check, GSA inspectors make periodic visits to the 
factories to make sure that the same standards of manufacture 
are maintained for all models, as was found in the model 
tested in the laboratory. 
There are two principal types of general service rendered 
~ -
by the Laboratory, a labe~ service and a re-.exaniination 
service.. 'The label service applies to specific types of 
equipment. When approval .is granted,the submitter of the 
model is entitled to affix labels to all items of approve.d 
equipment that are identical in 'design with tl:;l.e tested sample •. 
Inspection of the manufacturers product-ion is carried out 
at his plant periodical.ly. · The GSA label. is a certification 
of safe construction only when the equipment is not misused, 
., 
The re-examination service is applied to most types of 
·equipment not eligible for label service, and which, because 
of their design, construction, o·r application,. do not 1.-~nd~ -· 
themselves to label service. - Initial samples are examined 
/If 
and tested, and periodic inspections of the manufacturer's 
-·production are undertaken. 
· A limited label service. may be applied in special cases 
· to a limited range of equipment that is manufactured in small 
.. quantities and intended for more than merely local installa-
tions. The nUm.ber of items·labelled in·any one year is 
. . . 
. . . 
restricted by agreement at the time the contract is made. 
. . 
The GSA al~o maintains a service to provide testing 
and listing ofnon-electz-ical devices, including gasoline 
stoves, gasoline _safety ·cans, and degreasing agents, as well 
as _the oil. burning· equipii1ent already discussed.· 
Approval may be withdrawn· if the m~ufacturer does not 
maintain a standard an.d quality o.f construction equivalent 
to that of the original assembly s-ubmitted, or if he misuses 
the GSA labels or approva!scmarks • 
. The listings of the Laboratories are set up in a card-
filing system_ anci in a _list of apprx>ved devices in book form, 
which-in 1951 consisted of over 700 pages. Over 11,000 . 
appr-oval numbers are in use, a few of which cover . hundreds 
of separate ~ubmittals over a period exceeding 30 years. 
· The safety of the public in the use of electric appliances 
is the mutual problem of the manufacturer and inspector, with 
the Laboratories acting as the instrument of the inspector • 
. Thus, the service which this organizatio~ · is rendering to 
the average consum~r is important and .far-reaching, particu-
larly. as our standard o.f living becomes more and more ,dependent 
·upon electricity and electrical appliances. 
t/5 
Underwriterst Laboratories of Canada 
This highly important organization is operated on a 
non-profit basis, under the. sponsorship of the Dominion Board 
of Insurance Underwriters, an association of some 165 capital 
. . . : . . 
stock fire insurance companies operating in Canada. According 
to E. F. Tabisz, General Manager of Underwriters' Laboratories 
of Canada, in a report published on October 20, 1952: 
Underwriters' Laboratories of Canadawas granted a 
charter by the Canadian Government on August 15, 1920, 
to maintain and operate laboratories and an inspection 
servicefor the·examination and testing of appliances, 
devices, and materials as to their life, fire, and · 
casualty hazards. It.also undertakes study of equipment 
for protection agains~ burglary and theft. 
For a number of years the investigation of devices 
and materials submitted to Underwriters' Laboratories of 
Canada was handled by Underwriters' Laboratories, Inc., 
Chicago. Under that arrangement Underwriters' Labora-
tories of Canada functioned primarily as an agency which 
supervised the inspection and labelling of listed 
equipment produced in Canadian factories. 
On December 2, 1949, Underwriters' Laboratories of 
Canada began operating as a separate Canadian organiza-
tion under the 'sponsorship of the-Dominion Board of 
Insura:nce Underwriters. · With this. change in ·status 
immediate steps were taken to· establish a testing 
laboratory in Toronto. 
The Dominion Board is further affiliated with seven 
local territorial associations. The primary objects of these 
associations are: 
{a) to provide an engineering consultation and inspection 
service·; 
' ' (b) to encourage-improved building construction, the use 
of safety devices., and methods and p_ractices for the 
safe .. guarding of life and property. 
(c) to establish uniform··~and equitable insurance rates 
commensurate with the hazards. 
In this same rep,ort Mr. Ta:bisz further states: 
. The standards and speclfi cations employed as a 
guide are eitherthose developed through our own 
standard-making procedure, or -those developed by 
other agencies such as Canadian Standards Association, 
American Society for Testing Materials, and American 
Standards Association, etc., depending upon individual 
circumstances. · 
The headquarters of ·the Laboratories, in Toronto, has. 
a staff of 19 employees. Inspection centres for conducting 
inspection and labelling of listed products are maintained 
in 18 centres across Canada. Investigations are conducted 
on most types of fire eJct:Lnguishers, automatic sprinklers, 
cotton, rubber-lined and unlined fire hose, gasoline hose, 
flamable liquids, roofing materials, flameproof coatings 
and paints; oil burners, .oil burning stoves and furnaces, 
. safety combustion controls for oil burners, limit controls 
oil burne·r ignition transfo-nners ,- and miscellaneous other oil 
burning accessories,. 
The services of the laboratories are available to any 
individual, organization, or group engaged in the manufacture, 
installation, maintenance, or use of equipment having a 
bearing on life and fire hazard or theft prevention, as well 
as to. the Dominion Fire Prevention Association, The Dominion, 
Provincial, and Municipal Governments, and to all Canadian 
Fire Service authorities. 
The Laboratori:es publish annually a list of inspected 
appliances, equipment and materials, and a semi-annual 
supplement is published to bring the listings up-to-date. 
1li6 
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This is the main source of infonnation supplied by the 
.Laboratories to the-general public, and copies are available 
. to anyone who requests the • · The same material is also 
covered by listing cards 
the cost of printing and m 
·definite advantage. to. anyo 
information: 
available to anyone for 
These cards .are a 
frequent use ·of their 
The list includes· equ·pment falling under the following 
-general classificatiOI1s: 1 . 
Accident hazard 
Automotive equipment 
Burglary protection 
· Electrical equipment 
Ele.ctri cal equipment . or hazardous locations 
Fire protection 
. Gas, oil, and hazardo s liquid appliances 
_Liquids and materials classifi~d as to fire hazard 
All listed devices and materials have been examined with 
a view to their ~roper installation in accordance with the 
appropriate standards reco ended by the Dominion Board of 
Insur$lce Underwriters. Th·s inspection service is intended 
to supplement the manufactu ers own regular inspections to 
insure compliance tory output with the requirements 
established for the product. The eff'ectiveness. of' such 
service is dependent in pa upon notification to Underwriters' 
' . Laboratories of Canada of' y feature.f'ound in a listed 
product believed to be not ncompliance with the stipulated 
requirements. 
lList of Inspected A 
Underwriters' Laboratories 
iances, Equipment, and Materials, 
Canada, Toronto, 1951, P• 3. 
The label service of Laboratories provides for the 
use of distinctive labels o inspected goods~ All such labels 
include the words. nunderwri ers' Laboratories of Canada, 
Inspected.u Each class of labelled article in this list is 
preceded by a.description 
goods. Such labels attac 
the product has been produ 
and Label Service Program. 
the Laboratories of sample 
the label as it appears on the 
· to a product are evidence that 
under the Factory Inspection 
examinations and tests at 
o£labelled goods purchased in 
the open market or receiv from inspectors or users, serve 
as. counterchecks upon the tory inspection methods. 
In describing these· pection services, the List of 
Inspected Appliances, Equi t, and Materials states:l 
Special services adapted to the particular 
inspection methods ate to certain products for 
which the Label not been found practicable. 
Special services incl frequent examinations and 
tests of products at· ories, or at the Laboratories, 
or both, and the corre ion_by the manufacturer of 
features found to· be t in compliance with ·specified 
requirements. Also in certain cases supplementary 
periodic examinations made at the Laboratories· of 
samples purchased in open market or received from 
inspectors or users, t s affording counterchecks on 
the factory inspection work. 
Continuing; this book des bes the reexaminat{on service as 
follows: 
The Reexamination 
tories of Canada incl 
one or more times year 
devices and materials 
1 Ibid, p. 7. 
Service of Underwriters' Labora-
es the examination and test, · 
of samples of.the listed 
ained in the open market or 
from the factory of t manufacturer. If in the 
examination and test the listed product, ~eatures 
are found which are in compliance with the 
Laboratories' requi ents, such features are to~ be 
corrected by the ................. ,+acturer in subsequent produc-
tion or listing may . discontinued. Devices, materials, 
and systems listed er the Reexamination service are 
identifiable by m cturers t · trade mark symbols, 
trade names, and cata g designations which ... are given 
in this list~l 
The Accident, Automot and Burglary Equipment Lists 
provide a similar. service This ser-
vice is extensively used Canada for American production. 
This book also contains a· stof the published standards 
of Underwriters These standards are avail-
able on request and are by manufacturers to assess their 
products before submitting for inspection. ·The standards· 
of the Canadian Laboratori are, in most cases, identical 
with those of Underwriters boratories, Inc., except where 
Canadian codes and require changes. 
Besides these an services provided for consumers, 
there are other publicati whi.ch should be familiar to 
Canadians. Membership in nsum'ers Research, Inc., and 
Consumer's Union is Teachers of con-
sumer education and ects, Canadian students, and 
consumer organizations in C~~~~~~ should have reference to 
evaluations o:f many products 
Also, the GOOD HOUSEKEEPING 
circulation in Canada, and. 
these publications, which 
familiar to the Canadian 
and PARENTS MAGAZINE enjoy 
their seals o:f approva~ and 
on many pr'oducts sold 
ee are :familiar markings 
counters. 
/;).() 
CHAPT 
StJlV.IlVIA.RY AND RECO NDATIONS 
In the preceding page of this study,the writer has 
outlined the main sources rom which the Canadian consumer 
receives protection. dy of these sources reveals that 
the Canadian consumer is w protected in many respects, 
as a result of the efforts the Federal and provincial 
governments and of many pr·vate organizations. The federal 
government provides protee ion :in .. the following ways: 
1. The Meat and ·canne Act ~equires the inspec-
tion of all animals. for sla and continuous inspection 
during their entire food products. ·All con-
tainers of meat and fish pr ducts must be labelled with a 
true description of the con ents of the packages and certain 
information about the or manufacturer. 
2. The same Aet es that all fruit or vegetables, 
or ~heir products, used for be sound, wholesome 
food, and that close sanitary conditions 
in processing-plants tained at all times. 
3· The Live Stock and Live Stock Products Act requires 
that stockyards and packers' yards be subject to inspection 
at all times. This Act also regulates the grading of live 
stock and live.stock product. 
4. The Live Stock and Stock Products Act further 
provides grades for bee£, ve 1, bacon, lamb, mutton, eggs, 
hog carcasses, dressed and e iscerated poultry. 
-~20 
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5. The Live Live Stock Products: Act also 
provides regulations for p eking, marking, shipping, and 
labelling of eggs and poul ry, and canned poultry. 
6. The Dairy Product Act requires that dairy products 
be produced in registered stablishments, and in conformity 
with prescribed standards f grading; marking, and packing. 
· 7. The Obeese and Ch ese Factory Improvements Act 
provides subsidies to enco age factories to maintain the 
required standards. 
8. The Fruit, Vegetab es and Honey Act provides regula-
tions for .the grading and p eking pf fresh and processed 
fruit and vegetables. 
9. The Maple Products Industry Act regulates the grading 
and packing of maple syrup 
from imitation products. 
10. The Cold Storage 
warehouses for :the safe 
requiring cold storage •. 
11. The. Inspection and 
per bushel of various field 
sugar, and provides protection 
provides for public cold storage 
and packing of any food product 
establishes legal weights 
rops, and of coal and lime. 
12. The Milk Test Act r gulates the testing and accuracy 
of glass ware used in the te ting of milk and cream. 
13. The Department of A riculture provides information 
:for consumers respecting the eaning and importance of· the 
various grades used on :farm-p oducts. 
· 14. · The Food and Drugs Act provides protection against 
adulterated·. food· and uns~f'e. or adulterated drugs J and forbids 
misleading advertising of drugs and requires that they be 
properly labelled. 
15.· The Food and Drugs Act.also :establishes standards 
for over 150 .foods, de:scribes their contents and regulates 
their sale, and describes some 70 drugs as to content, 
preparation, use, and selling regtilations. 
16. The Proprietary or Patent Medicine Act requires 
. . . 
the registration of eve:ry propri~tary or. patent medicine' 
and the licensing of all manufacturers o.f such medicines. 
17. This same Act also defines the contents of all 
labels to appear on any such medicines, and prohibits the 
rep:pesenting of. any .such medj_.c.ine _ti,s ·a cure. 
18. The Opium or.'Nar(lotic ].)rugs Act requires that 
·drugs containing opium or narcotics may·be .furnished to· 
physicians, veterinarians, denti'sts,. and so forth, only .on 
' - -. 
written order, . and that they .be .. sold.' to consumers only on 
the presentation by th~ consume;~·~£ a written prescription 
from a reputable member. of some branch of the medical 
pro~ession;_ and the.persons. selling such drugs must be 
licensed. 
19. T.he Department of National Healt.h and Welfare 
provides many publications· which educ.ate and inform the con-
sumer regarding products,_ disc.overie~s, research, and buying 
principles that will promote the.general health and well-
being o.f the.Canadian consumer. 
20. The Federal government has organized within the 
Department of National Health and Welfare the Nutrition 
Division, which works largely in an: educational and.an 
advisory capacity, and provides many free publications for 
individual consumers as well as for those serving foodin 
public places. 
21. The Fish Inspection Act provides regulations 
·governing containers to be used for fish and fish products, 
and for the grading and inspection of fish, including· oysters 
and scallops. 
22. The Weights and Measures Act establishes standards 
. . 
of weights and measures for use in.Ganada, and provides for 
annual inspection of scales and other means of measuring goods 
for sale to consumers• 
23. The National Trade Mark and Free Labelling Act 
e·stablishes a. ·national trade mark for Canada and regulates 
the conditions under which it may be used •. 
. . . 
24. This .National TradeMark and Free Labelling Act 
also. provides regulations for the ~abelling of fur garments, and 
requires that the true fur name be used and that dyed, blended, 
tipped, or pointed garments be so marked. 
25. This Act further provides for the proper labelling 
of turpentine, and describes the required appearance, odor, 
and physical properties that the turpentine-must have be.fore 
it can be labelled as such~ 
26. The Electricity Inspection Act establishes a. 
commercial unit of.electricalsupply and requires that all 
instruments and measuring apparatus conrorm to standards 
established by the National Research Council• 
27. The Gas'Inspection Act establishes units of measure 
for the sale or gas by quantity and by-heat units, and requires 
that contractors supplying gas-be registered. Meters used 
for measuring the consumption of gas must be-verified and 
sealed at least every-six-years. 
28. The Precious Metals Marking Act establishes.the 
required fineness of gold art:l.cles forthe various karat 
designations, of silver=articles marked nsterling," and of 
articles marked "'platinum" or "palladium," and the various 
silver and gold plated articles. 
- --
29.- Regulations made under the authority of the Dominion 
Trades and Industry Act provide for the proper marking of 
hosiery-contents. 
30. _The Small Loans Act regulates the operation of 
loan companies and licensed money lenders, and limits the 
cost of such lQatis to borrowers. 
31. The _Loan Companies Act requires that a loan company 
·have at its credit in a chartered bank a sum not 'less than 
$100,000 in excess of any and all liabilities of the company. 
32. The Money Lenders Act_ requires that interest on 
any loan under-$500 not exceed 12 per centutn per annum, and 
that this rate b~ reduced to. 5 per centum per annum from the 
date of judgment in·anysuit. 
. 
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33. The Interest Act establishes a maximum chargeable 
rate where no rate is stated in a contract.· 
.. 34. The Pawnbrokers Act regulates the amount o:f interest 
·that pawnbrokers may take. 
35. TheBank Act regu.lates the incorporation and 
business conduct o:fchartered·banks in Canada, and requires 
that they have a capital stock of at least. $500 ,ooo' and 
not charge· interest on loans beyond.6 per centum per annum. 
36. . The .Quebec Savings Ban,k Act provides that the 
bank may lend money without security to any individual up 
. . 
to $1,000, so long as the total amount o:f. loans made by the 
bank does not exceed 5 per centum o:f. the· total liabilities. 
37. The Companies Act providei against the sale of 
poor securities by ·or-dinary corporations by requiring that: 
a prospectus in respect to the securities of a company be 
.filed with the .Secretary o.f State before the securities are 
offered for sale• 
The Provincial governments provide considerable protec-
tion for the· residents of the various provinces •. The follow-
ing represent some of the more important measures: 
1. At least nine of the provinces have a gen~ra.+ Act 
·.-
or Acts covering·themarketing.of most agricultural-products 
and requiring that such products be properly graded, packed, 
marked, and distributed by licensed dealers. 
2. At least eight of the provinces have legislation 
covering the marketing of live stock and live stock products, 
including poultry and'eggs. These Acts either provide for 
I IJ...~ 
the enforcement of _the Federal:Act ~n the respective provinces, 
or establish their own standards of grading, inspecting, 
packing, and transporting of these products. British Columbia 
. . . 
also has a Beef Grading Act, a Hog-Grading Act, a Wool Grading 
Act, and an Egg Marks Act describing the grading and marking 
·of these products within the province. 
). 'All ten provinceshctve some legislation respect"ing 
dair:y products. These Acts either enact the federal legisla-
tion within the province, or provide for the licensing of 
operators of dairy processing plants, for the sanitary 
.conditions in such plants, and for the supervision and control 
of the handling, transpqrting, preparing, storing and 
I 
deli very' and the grading and sampling. of milk and cream • 
. ' 
. i 
· 4. . The . manufactur~ of margarine is forbidden i,n Prince 
Edw~rd Island and Quebeq, and in New Brunswick and Alberta 
it-cannot be colored. ' 
. ' 
5. At least nine o
1
f the· provinces have specific legisla-
. . . . 
tion regarding.the-manuf'!acture and_sale of fruits, vegetables, 
i 
honey, and maple product1s, est·ablishing grades and regulations 
for·the packing, packagi~g; shipping, advertising, and sale 
L • 
of such products. 
• ! 
6.. At least nine. p:rovirices have credit tmions for the 
I purpose of promoting th~ift among members, and to provide 
I 
easier credit tenns. · 
I . 
r-r1 
I. 
_·, 
The_following prdLv~te organizations are operating on a 
national scale .for the pene-fit of Canadian consumers.· 
1. The Better .Business Bureaus provide inforniation 
regarding commodities ~dtrade-practices .for business estab-
lishments, employees, a~d the general public. 
2. This sameorga~ization has published a guide .for 
retail advertising and selling, and checks advertisements 
.- ' -· - -
ciarefully for complianc~ with'_ ·e~tablished ·standards •. 
' 3~ Again, the Better Business Bureau brings buyers and 
! 
sellers together when tb:,ere have been customer complaints, 
in order to work out a satisfactory solution. 
i 
i It also conduct's a broad educational program in: 
money management, buyman:Ship,· ~d in everyday relations with 
business. The best. knowtl <:Yf its. public~tions are the ttFacts" 
bulletins. 
5. It maintains a.#solicitation Division~ which collects 
', 
facts respecting solicit~tion schemes. and their promotion. 
6. The U.artadian Association of Consumers provides many 
. ' 
,. 
educational services foriCanadian consumers regarding certain 
• • • • • "I • 
. . .. i . . . 
products, trade practicel, standards, labels, and oth-er 
. . I . . 
. ' 
valuable purchasing po~n~s. 
· 7• This organization also provides a channel for bringing 
views of consumers to. the attention of the government, pro.;. 
ducers, trade, and indus~ry. 
i 
8. The Canadian Crsdit Men's Trust Association has 
helped to· have laws passe:,d for the promotion of sound business 
' i 
t 
practices, and also provides an educational program through 
the ext.ansion facili tie~ of the University of Toronto under 
. . . . 
which students are train:ed for credit management. 
9. The Provincial !Bar Associations have set up Legal 
Aid Committees which are united in purpose and effort through 
i . . 
the central committee oi the Gall:adian Bar Association. Their 
. -: . 
I . • • 
aim is to see that perso~s who have no funds get legal advice 
I 
I . for nothing, and that t~'ose who cannot paY: full fees get 
service on a reduc.ed sca!Le basis.' 
10. The Canadian Standards Association establishes 
Canadian standards for certain products and operates the ! . . . . . 
Canadian Approvals Labor~tory which provides a testing and 
'I 
certification service oni electrical equipment, appliances, 
and oil burners. 
11. This Association requires that American models of 
such equipment must bearlthe d.S.A. stanip of approval before 
' . 
they can be installed in: Canada. ·· . 
! 
12. The Laboratoryialso renders a label_service which 
i, . 
permits that labels. be applied to certain types of' equipment 
. . . . i· - ' • . 
after they have been tested. A.re-examination service 
. . i 
protects users of equipm~nt that is not eligible for label 
service. 
13. The Underwritei-s 1 Laboratories of: Canada provides 
an inspection service. fot fire extinguishers, automatic 
sprinklers, fire hose, fiamab1e liquids, roofing materials, 
oil burning and oil heat~ng equipment. In this connection it 
' I 
publishes an annual list '1o.f inspected appliances, equipment, 
I 
I 
and materials, and a semij-annual supplement to bring the list 
up to date. 
i 
i 
14. The Underwriters' Laboratories also· maintains a 
I 
·label service which· permits the use- of distinctive labels on 
inspected goods, and makes supplementary tests of samples of 
. ! 
goods from regular.markets which serve as counter-checks. 
' 
·15. Similar.produqts made in the United States but sold 
for use ·in Canada may be
1 
cheeked in The Accident,_ Automotive, 
. and Burglary Protection Equipment Lists published by Under-
writers Laborator~es, In:C. 
Rec6mm.endations I . . 
I . 
i 
1. Considerable protection is provided for the Canadian 
. I . 
consumer through·the e:f.fbrts of the .federal and provincial 
' . 
governments and private 9rganizations; however, consumers 
·need to be betterinform~d about these protectivemeasures · 
and how to interpret gra~es, stai1dards, and labels. 
2. ·Further standardization o.f· containers, and simplifica-
I 
tion o.f the nomenclature '
1 
.for standard grades ·are desirable. 
' 
3. More attention ~hould be given to consumer education 
i, . 
in Canadian secondary scnools and colleges i.f future citizens 
are to benefit ·as they s'nould .f+om the services already 
·.provided. 
. . 
There is a need :tor considerable writing in this 
i 
I 
:field i.f such informationi.is to be made available to consumers 
' i 
in a language which the a;verage individual ean understando .· 
', 
5. Increased aid to'1 universities, either by_ grants or 
scholarships, is desirabl~ i.f the many areas inadequately 
' investigated in the .fields o.f marketing, nutrition .and testing 
are. to be probed. 
. I 
6. More free and inexpensive testing facilities are 
needed throughout the oodntry to encourage producers and 
consume:rs to verify the quality of prpducts when in doubt, 
and to comply more easily with existing regulations. 
7. More effective epforcement of the laws already in 
effect is needed if many ~onsumers are to derive the maximum 
benefit f:rom the protection these laws afford. 
/~1 
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The Natural Products Marketing Act, R~S.B .. C. 19M~, Chapter 200. 
The Oleomarga~ine Act, S.B.,C;..l949, Chapter 48. 
The Poultry and Poultry. Products Act, R.S.B.(}. 1948., · · 
· Chapter 258 • · •· · 
The Wool Grades .Act, R.S.B.o. ·1948, Chap~er 36S. 
SCHEDULE 
Dairy Products Division, 
Department o:f Agriculture., 
OTTAWA, Canada. 
Gentlemen: 
Knowlton, Quebec. 
October 25, 1952. 
Under the direction o:f the Graduate Division o:f 
the Department o:f Business Education o:f Boston University, 
Boston, Massachusetts, I am making a study o:f Consumer 
Protection !a Canada. 
I wish to make the :final report a source o:f valuable 
in:fonnation :for instructional purposes in Canadian secondary 
schools and colleges; and also a source o:f information :for 
individual consumers seeking to learn the protection a:fforded 
them by Government and private agencies. 
In order to make the report as complete as possible 
it will be necessary to include all consumer protection services, 
provided by Federal government legislation and departmental 
public~tions. · 
Would you please send me current lists o:f the materials 
available through your department on the :following and similar 
topics: 
/dh 
Dairy products regulations, standards, grading 
and marketing o:f. 
I wish to thank you in advance :for this information. 
Yours very truly, 
Dorothy F. Hoyt, 
Head o:f Commercial Dept. 
Knowlton High School. 
,'fl 
• 
SCHEDULE. nBtt 
The Queen's Printer, 
Province of New Brunswick, 
FREDERICTON, New Brunswick. 
Dear Sir: 
Knowlton Quebec. 
October ~5, 1952 • 
Under the direction of the Graduate Division of 
the Department of Business Education of Boston University, 
Boston, Massachusetts, I am making a study of Consumer 
Protection !a Canada. 
The final report should be a source of valuable 
information for instructional purposes in Canadian secondary 
schools and colleges, and also a source of information for 
individual consumers seeking to learn the protection afforded 
them by Government and private agencies. In order to present 
a complete picture of the subject it will be necessary to 
include all consumer protection services provided by your 
government for the people of New Brunswick. · 
Such topics as advertising, labelling, grading, 
credit, marketing of food and food products, securities, 
and any informational services available should be included 
in this report. 
Could you furnish me with a comprehensive list of 
the legislation and departmental publications in your Province 
which might provide information of interest to consumers. 
I should also like to have the prices of any materials for 
which fees are charged. 
/dh 
Yours very truly, 
Dorothy F. Hoyt. 
Head of Commercial Department 
Knowlton High School. 
• 
SCHEDULE 
Knowlton, Quebec. 
January 10, 1953 • 
Better Business Bureau of Montreal, Ince, 
660 St. Catherine Street, West, · 
MONTREAL, Quebec. 
Gentlemen: 
Under the direction of the Graduate Division of the 
Business Education Department of Boston University, Boston 
Massachusetts, I am writing a'thesis on Consumer Protection 
i!! Canada. 
I wish to make the final report as complete as possible 
~·SO that it may be used as a source of instructional informa.., 
tion in Canadian secondary schools and colleges, and as a 
so~rce of information for the individual consumer seeking to 
learn the protection afforded him by government and private 
agencies. 
In order to accomplish this aim it will be necessary to 
include all consumer protection services provided by .Private 
organizations, as well as those provided by government legis-
lation and departmental services. 
Since your organization is a vital one in the provision 
of consumer protection in this country, I should like to have 
as complete information as possible on the services and publi-
cations which you provide. I should appreciate samples of 
your publications if that is possible. If there is any charge 
for these materials please let me know and I will make full 
remittance at once. · · 
May I hear from you at·an early date in order that I may 
get the writing of the report under way. 
I wish to thank you in advance for any help you m~y be 
able to give me. 
Yours v:ery truly, 
Dorothy F.· Hoyt, 
Head of Commercial Department 
Knowlton Composite High School 
l40 
• 
SCHEDULE unu 
J. M. Dent & Sons (Canada) Ltd., 
224 Bloor Street West, 
TORONTO 5, Ontario • 
. Gentlemen: 
Knowlton, Quebec .• 
November 1, 1952. 
Would you kindly send me a current list of any 
books on Canadian economics being published by your house; 
including, in particular, any books of direct interest in 
the field of consumer education. 
Under the direction of the Graduate Division of 
the Department of Business Education of Boston University, 
Boston, Massachusetts, I am writing a thesis on Consumer 
Protection in Canada. 
The final report should be a source of instruc-
tional information in Canadian secondary schools and colleges, 
and also a source of information for individual consumers 
seeking to learn the protection afforded them by government 
and private agencies. 
In order to make the report as valid and up-to-date 
as possible it will. be necessary for me to make a survey of 
the writing already done in this field. 
Yours very truly, 
. i-41 
Dorothy F. Hoyt 
Head of Commercial Department 
Knowlton High School. 
/dh. 
• 
The Librarian, 
Dalhousie University, 
HALIFAX, Nova Scotia. 
Dear Sir: 
SCHEDULE 
Knowlton, Quebec. 
February 6, 1953. 
Would you kindly advise me whether or not 
there has been any work done on the graduate level 
in your University in the field of Consumer Protection 
in Canada. 
In partial fulfillment of the requirements 
for a Waster of Education degree I am writing a 
thesis on this subject under the direction of the 
Graduate Division of the Department of Business Educa-
tion of Boston University, Boston, Massachusetts. 
To make the study complete I should include 
a survey of any work already done in this field. 
I should appreciate hearing from you soon 
with regard to this matter. 
I should like to thank you in advance for. 
any information you may be able to give me. 
Yours very truly, 
Dorothy F. Hoyt, 
Head of Commercial Department, 
Kno~lton Composite High School • 
